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® Qg Z9d, "Consumer-ZE 2 Ard " (20100 59 129 ZA); available from
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16



1) AR R

A7) (acket) S dgo] Awrxe] Zdols © Au| @al Ao £ ow

stofo) o Ma H FE oy oot dtoE EEs

®
o
rir
L
Biiy
lo
o
o

Zr5ojzl g Wo] o WA oA 2l Aldldl 1 7|Z7F HE o

Ueh 19417 Sel @ Hdu e AukbAQl e A k. ”
=2 ]
=

B o|As, 184, op. cit., p.112.
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YA FHEYD =X AQRlolA HZHJT<IH 2>, =3 YF L o7 F
A7F =Eskar ARXE b ojug} oFFoll F H, FHFe] g oH W F
5 FolA 55 4017l 455 1ctd Aolt}. ol Ax=E Z7|E AL
=S 98 ~Axx Aoz oo, 1920dUE ZSFA AX = EA
9o =3} e e AMRoz Ay Azsrg.H

(A @ Fashion ©Jx}Ql / s t=x}Ql)

g 5 ook WA, gEMEs g

AL &%, 2, oy S we} 27
B4 (evening) W%, ©ly (dinner )=

= (town) A A, ZHEl Y (cocktai ) AA, o]

7, =Y 2~ (bisiness) A%, E# o] (blazer), Z~3XEZ=(sports)AZ, Adte]

(safari)A 7, <78 (shooting) A, etold(riding) AF Toz FERHAG. P

ErolA= A7l g FRE AT dojdA xd ool o274 £
2

L oA A AheH AZel aWE, swED o

A3, A&7 . op. cit., pp.112-113
B NG, pApEojopr] (A& FHEEF, 1993), pp.90-93.
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o] 4 E, 6HE 2Efdo] vt 2x= AFE AFYE ARlelgaE s

2z GEE ghgolzl Zo] opdl Udntyow Arlojgtal = AEAS
Dt O P es gdel=(tailored A, 77 (cardigan) AR, A

B~ = (single-breasted) A7, Tl EH | 2~E = (double-breasted) M7 &
o7 FERAG.T gFZ A9 e wgbd s 1 E AR, 28 E AF, 3

HE A7 sz UE 5 v
=

B ATANE AN FFE e FRA we gstug av. 2o F
= 2o gy Bl met RRS olWd neel Zetets 4 TR

(1) "HYdg=Ze AA
Hde=zebs BAVE T2 8y & g2k ol Ag st o
Hol 944, YA(notch)e] X9} = o]
H = (double)/7d = (single) ool we} tagle vrgstAl

<18 3>,

M

shoot ing

blazer

% o743, a7, op. cit., pp.112-113.

T AT BALA AR D3] . Fashion FEABZAIA (L. B GALA), (A& SFEALAA
A}, 2001), pp.667-668.

B A8, Mulol, o YHFY o]Z H 7], NBW| (L AIEAL, 2002), pp.98-133
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(2) &z AR
sde] ZepriE okde Zek 7k |AIZE gleo] T AE ool 72

gholtt. &E(shawh) e & A 22 Egoloj &zeietal olFo] =oxl=l,

Zebel Ext AolE s sol ofe] mepom WA 5 Utk 4.

;
!

smoking

dinner (tuxedo) mackinaw

<9 4> &2 A

5

(3) M=Z AHA
Mz Zehe Y Mol 2
SElEao] 9lal

ghal golgt<ad 5>,

Lindbergh safari(bush)

<2y 5 M=z A7
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A OAe oo 2 S8 5 Yy 6.
bell boy Chinese Nehru
<a¥ 6> ~Ei=Ze A7
gtE @A @i, 4 dFag] BEYgS o
Ao g wZreh(no collar)dhal

(6) ZEE & AR

Zre}2] ~(collarless) A

&

.
a
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o
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7HA tAplo g WEAA IR o]&

s
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71eboll= 919 2 el

= (hood)= H]H}ZolL} F2
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1. 794

£t 20010 20103 7kX] o A=Al Sk A 2 AZle] o
ARl 545 AR azt v gl 542 FE, A, &4, bEHd, =2
Huleldem o] 24stazt 3. gl AZle] dAHQl A5 A
2ol dolg #Aetar, MAj= EEAF(Adobe Photoshop CS3)Z =219

3l AZe] tiE RGB #s 7kl WAl M)A A (Munsell Conversion System
2010)% 283 WV/C go= WFste] st Azs dvinug dr. 24
= ARSE &aAe) A, dE, AR,

kol
HE2 WA, &, oie 72 virol £4staa g

°ol-&

S
=

d
e

52 AZHoE BAsa, ¢

B g BId=E AA

oA FANY BA=E A6 fldte] siABEALOIES] HAE J{
F2]o}(http://www.firstviewkorea.com/)el A 2001 S/S AAHAFE 2010
F/W AR A72] FAd5E 40 A9d (Paris, Milan, New York, London) % %
207 A9 sl Foldk HAEE ALY, 2AF Ay Z2AF UM d
(Costume National), ©l 9 FHD & ¢), T =(D Squared’), T2 =
(Dior homme), =] 1 7Fil}(Dolce & Gabbana), Z=EA] 2 oFZul(Giorgio

Armani), T (Gucci), °lZw ~(Hermes), o}o]2~W L(Iceberg), Fo] H|E
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(Louis Vuitton), = 2912 (Paul Smith), 3~&}t}(Prada), ZHZE 7}itg]
(Roberto Cavalli), H|H]QF J~E-E=(Vivienne Westwood), & 1471¢] B
=7t FE=H A

AW7F Aete] AS v Oe=Z D & G, Icebergs A9)e Ymx| 12719 B
AESoA A9 e FFHHE 84000989 AMHARE 7}, 11 F
A AZE AE WErE 2 BHA=E ke A9 BA= 370 (Dolce &
Gabbana, Giorgio Armani, Vivienne Westwood)®} 3tg] Aol B A= 37)

(Dior homme, Louis Vuitton, Paul Smith)E HZE &4 oz HASAC).

3. ¥4 AZ e ¥

Zoll A 2
T, 2 ool e A% AT F A= ANAR AR, 2= AR,

PANE AR A A G =78

, O Bz e 4] Be ARNE Aduolau Jgs &
A 7hakt(Dolce

Gabbana)7} W2 A& AR, A=E=E AE LS w= 200090 2w

¥
32
4%
i)
o
dlo
o
fit
rir
[
=
[
/._a
3
2
£
fo
il
=Y

-
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of T Be fol Aol SAMT. AE MR wgg W 7z

nohs Fu
T 5/Se B/ Aol wlsd o] Azle] Mmeigrt, ol v
3e

Bi=E B
g A

Dolce & Gabbana Giorgio Armani “Vivienne Westwood

Dior homme Louis Vuitton Paul Smith

- AN
N/~ A

60\
\
\
\

S/S|F/W|S/SF/W|S/S |F/W|S/S|F/W|S/S|F/W|S/S F/W|S/S [F/W|S/S |F/W|S/S |[F/W|S/S|F/W

2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010

<ad & Hisd 94 A7 2ENE



<E 3> HU=E G QY EdN =
A%
N= | 200 2002 2003 2004 2005 2006 2007 2008 2009 2010
= Total
E:;Zd S/S | F/W | S/S|F/W | S/S|F/MW|S/S|FW|S/S|F/MW|S/S|F/M|S/S|FMW|S/S|F/W|S/S|FM|S/S|E/MN
Dolce & | o | o7 | 15 | 18 | 15 | 13 | 14 | 19 | 23 | 32 | 38 | 34 | 25 | 28 | 41 | 31 | 43 | 45 | 40 | 30 | 560
Gabbana
g . .
= | Glorglo | oot gy | ps | e |38 | 27 |57 | 51 |85 |62 |50 | 70 |67 | 46 | 51|52 |65 | 5 |50 a1 1038
8 Armani
Vivieme | 1o | o0 | 1ol g3 | 17 | 1s |17 | 1419 15 1018|1221 |19 26| 22| 21| 18| 24 | 358
Westwood
Dilox wlw 18224201917 216]2]232 /2] 8|16 17]18]|2]15] 38
homme
& Louis
8 : 5191818102 (210188 103|192 ]|210]19]2 | 16]20 23] 340
=3 Vuitton
S’;nal“tlh 27 | 36 | 23 | 33| 16| 23| 26| 24| 31|35 | 24| 25| 20| 28|34 42|38 |37 23] 33| 579
Total 178 | 143 | 114 | 160 | 120 | 121 | 156 | 135 | 198 | 169 | 154 | 173 | 163 | 172 | 174 | 186 | 210 | 191 | 180 | 166 | 3263
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Xg A%

g 4%

Y 4%

Giorgio Armani 2005 F/W

Vivienne Westwood 2005 S/S

Vivienne Westwood 2003 S/S

Giorgio Armani 2005 S/S

R -

Wy
‘/‘ A 1?,& 3 |

Paul Smith 2009 S/S

<1y 9 @4 AR AT
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160

140

120

100

2010 ‘

2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009
<1y 10> AR 9 AT AT NE Fol
<E 5> @A A7l Bded AR 24

Brand Dolce & | Giorgio | Vivienne Dior Louis Paul

A& Gabbana Armani Westwood homme Vuitton Smith Total
A=) S/S | F/W | S/S|F/W|S/S|F/NW|S/S|FW|S/S|FW|S/S|F/W

X3 275 | 254 | 336 | 302 | 83 99 87 94 82 75 130 | 182 1999
Y3y 8 18 3 3 5 0 21 15 3 8 8 3 95
H3 0 5 220 | 174 | 80 91 87 84 95 77 124 | 132 1169
Total 283 | 277 | 559 | 479 | 168 | 190 | 195 | 193 | 180 | 160 | 262 | 317 | 3263
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100%
90%
80%
70%
60%
50%
40%

0%+ — — — — — — — — — — — -

20% +—H+———F— 58— = &= =

>
0g*

10% +—H——— ——— 8= = B

0%

F/W‘ S/S F/W‘ S/S F/W‘

S/S F/W‘ S/S F/W‘ S/S F/W‘ S/S

Dolce & Giorgio Vivienne Dior Louis Paul Smith

Gabbana Armani | Westwood | homme Vuitton

<Y 1> 94 AR BasE 4%9 RE

AR AoleE B3 ARE vigo® negx gkl (nidriff line), o]

E #<l(waist line), ¥ kel (hipbone line), 3 €}el(hip line), A9 &

2}l (under hip line), %Y 2l (tunic line), Y 2t (knee line), v U

2}Ql(under knee line)®] 87FA|&E T3ty 12>, AF ] dol&= Y 2

A(knee line)7MA 2 AlghS FAARE, g | FEQloE EF-atal Y <l
o

(knee line)o] doj7k= Aole] Aol flof oejHom A F7faqitt.
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N v =] 2 2191 (midriff line)

glo] A~ E 2l (waist line)

3] 2}<l (hipbone line)

3] #}<l (hip line)

B
|

J 1 3 2kl (under hip line)

4 29l (tunic line)

1 #}<l (knee line)

<a¥ 12> AR deo] 7E

wA A, AQAZ e Hole= A Y #k<l(under hip line)o] W=7} 7V =
A Jebwtth. 2 oo ® 3 #el(hip line), Y @<l (tunic line), Y =}
9l (knee line), ¥ <l (hipbone line)d} ¢Io]2~E el (waist line)2] A
7l FOo 2 YEU<i 6>, A2 4 o7l AR, Y& S (Dior homme )l A
J=2]2 gQl(midriff line)®] A|Zlo]l A= 3lo] QA o] vy 14>,

HBF A A~EL-=(Vivienne Westwood) ol Al A Z o] ZolE & & §l= o]
UATH<EE 6>, o= AALS ubA] Sholl Fof 42 Abel7E A7) wEolvk. =
Al b Zhabb(Dolce & Gabbana)®t T =(Dior homme)= AT Y =<l

(under knee line)e] AF = AHFT<TH 17>,

d
o
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<E 6> HAEW By A7) do] B4
Brand | Dolce & | Giorgio | Vivienne Dior Louis Paul
A& | Gabbana | Armani | Westwood | homme | Vuitton Smith | o
EARIEY S/S|F/W | S/S|F/W|S/S|F/W|S/S|FW|S/S|FEW]|S/S|F/W
AR |
(midriff line) 0 0 0 0 0 0 3 ! 0 0 0 0 4
o|~E ]
y ] "_.ﬂ_ 0 7 0 1 0 0 6 3 2 0 0 0 19
(waist line)
B A 0 1 3 3 2 9 30 26 3 5 3 0 85
(hipbone line)
3 3l
.. 136 | 113 84 94 47 49 66 66 35 13 25 37 765
(hip line)
Ad 3 2
. 145 | 131 | 472 | 375 | 115 | 119 75 45 129 | 111 | 233 | 232 | 2182
(under hip line)
= ol
'rr‘—T] E]-.L 0 11 0 6 2 5 11 21 4 22 1 23 106
(tunic line)
BET]
(knee ine) 2 12 0 0 0 7 4 30 7 9 0 25 96
CERED
(uader kuee Line) 0 2 0 0 0 0 0 1 0 0 0 0 3
dFelS 0 0 0 0 2 1 0 0 0 0 0 0 3
Total 283 | 277 | 559 | 479 [ 168 | 190 | 195 | 193 | 180 | 160 | 262 | 317 | 3263
100% -
90% -
80% -
70% - ERa=)
60% - ¥ under knee line
50% - B knee line
40% - ¥ tunic line
30% 1 B ynder hip line
0, -
20% ®hip line
10% A . .
® hipbone line
0% -
B waist line
B midriff line
Dolce & | Giorgio | Vivienne Dior Louis Paul
Gabbana| Armani Westwood homme | Vuitton Smith
<9 13> BHH=E G AFle] Hol




Dior homme 2006 S/S Dior homme 2006 S/S Dior homme 2006 F/W

<9 14> v =g Z gl (midriff line)d WA A7 AldE

Dolce & Gabbana 2006 F/W Dior homme 2006 S/S Louis Vuitton 2009 S/S

<18 15> o] 2E kel (waist line)el WA AZ Abz

Dior homme 2005 S/S Vivienne Westwood 2003 F/W Paul Smith 2010 S/S

<71¥ 16> 3 kel (hipbone line)d YA AZ ARz
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Dior homme 2001 F/W Giorgio Armani 2007 S/S Vivienne Westwood 2009 F/W

<29 17> 3 2l (hip line)d HA4 A Abd

'

Dolce & Gabbana 2003 S/S Paul Smith 2004 F/W Louis Vuitton 2007 S/S

<19 18> Atr] & }¢l(under hip line)el 34 AR Al

Dior homme 2004 F/W Louis Vuitton 2007 F/W Paul Smith 2010 F/W

<719 19> 74 #Fl(tunic line)o] w4 AZ AL
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N A

Dolce & Gabbana 2003 S/S Paul Smith 2008 F/W Dior homme 2008 F/W

<29 20> Y 2+ (knee line)d YA AFH Al

Dolce & Gabbana 2001 F/W  Dolce & Gabbana 2001 F/W Dior homme 2003 F/W

<29 21> Ar] Y 2}l (under knee line)9 w4 AA AL
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A 109 ko] ARG SFE G AR A BANA Age WA

02 AL M Z(tone)= PCCS(practical color coordination system)
o

HAe] A4 e RO, Y(=%), G(2%), B(I&), P(RE)e 57HA]

o] 2 MAto] YR, GY, BG, PB, RPQ 57} 7S A3k kAl 10441
=

T F0AE 23t thA] 1 F74A 8], 2.5, 5, 7.5, 1099X¢] 40
A Afol ) ¥

A B A, AA 3263700 AZ Fol A fFAHAe] A ZLe 2711(83%) 7N,
A AZL 552(17%) N &= UEb . Ao ARE Tl WA A
AA L 4048 VFor BAEAS wli= 2.5Y(5%), 5PB(9%), 7.5PB(13%),
10PB(9%), 10YR(6%)©.2 7.5PBe] WX/} 7b4 =4 Jebgtad 22>, HA
AAAL 1043E 71202 RS w= PB(34%), YR(18%), Y(14%), R(9%)
o] o WEVF A Yyewt. FEAMel H9E= Dark Gray(26%),
Black(24%), Gray(22%), White(20%), Light Gray(8%)= tebwti<1d 23>,

. A

200 /\

A\ | /
_N

0 rrrr1rrrrrr1rrrrrr1rrr1rrrrrrrrrtrrr1rr1r 1111111111711

25Y 25GY 25G 25BG 25B 25PB  25P 25RP  25R  25YR

<19 22> 20019~2010 P A|F 9] AF BE (404 7]%)

B ogdd, A GEG AAE, (e BT A, 2008), pp.94.



150

o\ /
o \/
\Y4

30

W  ItGy Gy dkGy Bk

1Y
-

g

<719 23> 20019~20100d A AR T2

MEe Breek As 9 Jideltt. & At M M= PCSel <s)

BAE9 =, POCSY AMZ(tone) /PSS AHnd, uA%9 A9¥3k(vivid,

g

v), ¥(bright, b), 7]1¥M(strong, s), F3H(deep, dp), ==L &
(light, 1t), & (soft, sf), EaH(dull, d), oJF&(dark, dk), AAEe|
Ask(pale, p), ¥ FJME(light grayish, Itg), ¥MZ(grayish, g), °1F
$ 3|M%Z(dark grayish, dkg), & 1259 Eo = yyo] gup.? BA Ax}

M= 326370 AA FollA 11107 #A|F el ME7}F dark grayish o= 4}
Bl ). o= AA 9 4195 AA|sh= A O ZE dark grayish =o] AFERIET}
m] 9 2o Aog e, 1 TS o2 grayish(20%), light grayish(12%),
pale(11%) <o 2 et} vivid, bright, strong, deep 9 AF-& wj-$-
A Vel B4 43 AW, AL dark grayishEo] 7Fg @o] A&
X gk 71t} 07 grayish, light grayish, pale &9 MZ7} @o] A& 4]
As ol 3 Azl AFEH e e dAdeRr AR st 3

2ol 7b Qe AS AMgete Aow vEiwtkad 24>

H

O gAY, AHHEG AAE, (& EAEFE A, 2008), pp.124.
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<1¥ 24> 20019~2010 FA A
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2005 2+ 20064 <]l

=
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o Abgol F7
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g, Bl
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Agol FrhE Aow e
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B
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<

ok, 20074

el
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ojo

o5z o= BAMNI PB AL Aabe] A}

<19 25, 26>.

A A A

%

S0 yehdh

PB Al 2]

7}

2 2001 5FH

9

R

A%<l GY, G, BG, B, PB A4y

4 ALgol

AR
A

AL S W

A3

52 A% P, RP, R, YR, Y A€

o] 2007 A€ 20101 d el Abo]ol

412

e A

-
T

200613 744

& Ay, AAEQD grayish

DE

AF
=

Al Zol Ak8H Aoz vErRTE. 200193 2005

¢} dark grayish®=2 <3

ol

NJJ

= S/SeF F/W Al
< 27>,
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2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010

100

SH104 7]+ A (N))

BBk

B dkGy

ItGy

Hw

M/
S/S
M/4
S/S
M/A
S/S
M/
S/S
M/
S/S
M/4
S/S
M/A
S/S

M/
S/S
M/
S/S
M/4
S/S

2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010

60

50

40

30

20

10 -

ajo

<1 26> AEE FA AR FAY AL
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180
160 - W dkg
140 - "g
120 Itg
100 - P
gk
80 - .
e A% EL IR NN NN NEUAN NEREE NN AR EEgEE EEOEE TEGER ERA it
pJJEIREE,THNRET TEQEE RERRR THQEE REGEY EUSET NEREE IESEE TRGET SIS P
B |
o (00 0E a0 s A0 =n=0
SI2IGI 2182181218218 2182|8[2|8]|2|8]2] "b
uy
2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010

A
5
©
N
V
re
k1
'
>
riN
1
of
o,
Y
.
Lo
1=
BN
rE
k1
e
S

ATHER AR AAA o2 AbgahE At et Ao dAEteE Ao
2 Yest. 5, A A AdS daglel PB AdY M-S MY B
o ARg3til th5o® YR, Y, Re o= Wol AREHATE. T Az
5ol Aol 7F VEbET, A A ] A S &

o} Light Gray®] AF8RHIE=7F A YEFYAL Gray, Dark Gray, Blacke] ARSI
Cv A Yetgttkad 28>, A2 9= S/S A= paleEo] F/V A
<ol dark grayish@o] @ol ARRE AT, o= AAollA WstE T4 &+
Al S/S AlSoll= A E, AANEL] MgSs Hol] AREE] Hr} Wi dAgh =
2] MAE ARESRAL F/W AlSole AxME, AW M5 ARgE] ofFaL
FAS 2As T AoRE B, olE Fd $ARS Af Aldd wep A

ol eld = AA Tl E WA AR, FAA I AZol M= o7t v

A% & 5 AT 20
AR o Auun Adie] e ARe NALo PB AGe] A=
A AFUET B 5 ATk PB ALY Aot AL WA
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300

200

100

Dolce & Giorgio Vivienne Dior Louis Paul Smith

Gabbana Armani | Westwood | homme Vuitton

<a¥ 30> B G AR AR EAAFEA)

|

A AR AR RN A AH 082 =AR = Ao FEel s Aulit
A3 & B =9 Hld] =A 9l 7l (Dolce & Gabbana)ol A Feio] Q=
S B 5 ATk Al Feo] gle A4E A4 omARE, §l

= 492 g4 ouAe EAHor wWiEd, =4 A Zhkd(Dolee &
Gabbana)®] 7-F- &4 SHeAE oA oW A& Zkil gl= As @Wol ALE
g Ao YEYU<E 8. JdEEZ BG4S wli 2005 o] FHE FHlo
A= Al Abgo]l FHEES & F Aukad 31> AAY] H[ A= AR
H X = AL oA om AR, vXA &= 21 P4 oA R BREE,

W Ao FAR YERAL wAE AUE B 5 A1 525,

_

[

<E & mA=E By AN 24 BY B (FE)

Bdx=| Dolce & Giorgio Vivienne Dior Louis Paul
A]Z| Gabbana Armani Westwood homme Vuitton Smith Total
3 S/S|F/W | S/S|FW|S/S|FW/|S/S|FW|S/S|EMW]|S/S|EN

e 105 | 121 | 112 | 170 | 36 64 61 35 37 53 37 88 | 919

H 178 | 156 | 447 | 309 | 132 | 126 | 134 | 158 | 143 | 107 | 225 | 229 | 2344

Total 283 | 277 | 559 | 479 | 168 [ 190 | 195 | 193 | 180 | 160 | 262 | 317 | 3263
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Dior homme 2010 S/S

Dior homme 2010 S/S

Dolce & Gabbana 2007 S/S

aAe g A

=

PEFEE

i}
=

<29 32> FE A9

a5t

Z

=, 7]

hYA
b
g sl

z A4,

Foltk<1d 33>,

3|

2 PRl 24

67}4]

SAS

w444 elmA

7Y, TAE

1

s
of

—_
file)

]

7

)l
o=

45



Aol 2336 (71%) =2 7H¢ wWol YErWT. o s ~Ego|x7t 4431 (13%),
AA7F 3318 (10%), 44 FH7F 538 (2%) A2 FH7F 518 (2%), 733}
FH7F 498 (2%) = vEbgt. 3 QRS FAA omAlE He Flo] B
Ao Z YEIRTE 9>, <17 34>, A ovAE At FHERT A
S5 HxEE 9Xv, g ouAE ue A FH 44 FY F 7L

2
kS AV HEES W= 20019, 200549, 20100 o] vEMRT™ 35>,

o= 2000 th Zwkell o] R HAHE THAW obgvaE EddE E
shbel o o oA E 7R FHE AR AoE = 5 Y. o
ook @ 2004 o] F WIERAGA Aol AAed trEn g4 oy
A H el Abgo] thAl F7F FAIE Btk o] % Fdd el Fo] BAS FE

Brand Dolce & | Giorgio | Vivienne Dior Louis Paul
Gabbana Armani Westwood homme Vuitton Smith
NE Total
=05 S/S|F/W|S/S|F/W|S/S|F/W|S/S|F/W|S/S|F/W]|S/S|F/NW

AAHTEY | 13 2 2 5 6 3 0 1 1 0 12 6 51

FEHEY | 18 7 1 5 2 1 3 5 6 4 0 1 53

2ZZo[X | 39 | 36 | 64 | 45 | 45 | 42 9 14 3 11 | 85 | 50 | 443

A= 14 | 34 | 31 | 77 | 22 | 38 3 1 4 6 28 | 73 | 331

7188t E Y 5 5 10 12 0 1 4 5 2 1 0 4 49

T3 194 [ 193 | 451 | 335 | 93 | 105 | 176 | 167 | 164 | 138 | 137 | 183 | 2336

Total 283 | 277 | 559 | 479 | 168 | 190 | 195 | 193 | 180 | 160 | 262 | 317 | 3263
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Dolce & Gabbana 2010 S/S  Dolce & Gabbana 2009 S/S  Vivienne Westwood 2010 F/W

Giorgio Armani 2005 F/W Dior homme 2010 F/W Paul Smith 2010 S/S

<ad 33> 94 AR v 7
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100% -

90% -
80% -
70% -
60% - m oy
o) .
% = jefet
40% -
° LEE]
30% -
BAmglo|=
20% -
10% - FdH
[ ] S|
0% RpoI T
S/S |F/W | S/S |F/W|S/S |F/W S/S‘F/W S/S‘F/W S/S |F/W
Dolce & | Giorgio | Vivienne Dior Louis  [Paul Smith
Gabbana | Armani |Westwood| homme | Vuitton
<a¥ 34> B=E G Ao FH T R EX
16
14
12
10
8
al A X\
DN AVNSA
0 .
(2] (%] (%] (%] (%] (%] (%] (%] (%] (%]
MR R R EEREEEEEEEEERE
2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010
<ad 35> | Al AdH FHe 244 FHo Fo
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4) 9H <L
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ol
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ox
filo
S
>,

AZ ol AL&H A5 FAdA AZe Wo] AAE o] &3

g B Ads ¥ v 2AY

=2 Zz3 gaels yebgti<ad 36>, o] 3k A
Bl

e Azshs fAles W 4

rlo
>
2

1>
-
o
offt
%

Vivienne Westwood 2007 F/W  Vivienne Westwood 2009 F/W Louis Vuitton 2010 F/W

<9 36> P AZe] e A

2 AZLel Awf dolel Amf Fof viel] duiE A3, 4wl ol thA A
o7 avjzb Bt 28y, g€ 22 (Dior homme)oAE &LajH ] 2~9)
A, wham) 5o vAQle]l yEgu<aR 37> 4w £ AAHORE=
ElolE &elH el F= S8 BV} H|e A e, BdEEE HokE o

o7 nasEE ok 9 AL B 4 Alth E4 A shwholee &
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Gabbana)9] 749+ ElOlE &£gHE wWo] ALE3t £ A1~ (Paul Smith)<
=z (o]

;(H?]Oﬂk]{‘_— $

Dior homme 2003 S/S Dior homme 2007 S/S Dior homme 2010 S/S

<19 37> A AQF 9 tpekdlt Au] do] Ald

(3) 9%

rlo
=
P
o
to
rl
:?L_';
>
inss
32
Y
v
I
k1
L)
ol
Lo,
12
>
>,
i)
ftl
N
o
v
2
o
L)
rot
9
jula
o

L
olZnY (Giorgio Armani), H|H]¢F IAES=(Vivienne Westwood), T2 &
B (Dior homme)= = 1~3HE0] M2 RIe® yebygth. Fo] HE(Louis
Vuitton)< 4= 2HE°] & v~ (Paul Smith)& A= 2HET 3HE] &
o] AF&H Y. BAE Fo|A 2229 ol=n(Giorgio Armani)= TE 4
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BE, 6ME ®5 oheh, U 10WEY YR 2 & Atk 1 o)A &
g A% 5 o oy AHd Ao vehdh,
<FE 10> FA AR o
Brand Dolce & | Giorgio | Vivienne Dior Louis Paul Total
A FF Gabbana | Armani | Westwood | homme Vuitton Smith
1HE 311 234 113 85 53 27 823
2HE 112 276 137 99 149 274 1047
3¥E 27 204 66 16 23 121 457
AZ | HE 5 31 2 1 8 56 103
5| & 4 16 2 8 0 13 43
6HE 0 6 1 2 0 6 15
THE 0 1 0 0 0 0 1
2HE 3 8 0 8 10 1 30
18 E 3 79 12 9 17 3 123
HE 6HE 63 35 10 27 34 17 186
gHE 16 6 3 4 1 1 31
10HE 0 2 0 0 0 0 2
e 4 40 10 23 7 22 106
1 E+&SG S 0 9 1 9 18 3 40
2H E+& S 0 0 0 4 7 3 14
2 3 0 3 1 1 0 3 8
e 0 0 0 1 0 0 1
71 ek 12 88 0 91 13 29 233
Total 560 1038 358 388 340 579 3263
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Vivienne Westwood 2004 F/W Louis Vuitton 2009 S/S

Giorgio Armani 2004 F/W  Dolce & Gabbana 2007 F/W Paul Smith 2001 S/S

Paul Smith 2008 F/W Dior homme 2007 S/S Giorgio Armani 2006 S/S

<29 38> HA AR A= WE oW Akl
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Dolce & Gabbana 2001 F/W  Vivienne Westwood 2001 F/W  Giorgio Armani 2002 F/W

<29 39> HA4 AT HE HE oW Akl
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Dior homme 2006 S/S Dior homme 2009 F/W Louis Vuitton 2005 S/S

<2® 40> B4 AR Tk vl Abg
5) Zy|olAd
(1) o<

2o oM = Zydlo| e Vi B wig- F8sHA oA AA L U,
Il -

AZe dumon Mz slol giths Adel ek A A
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oldE M=ot MixF Aow vEEt. AE wWesle W, A== M 7

BHoz wHshs ooy oR Mg /B =eiHENE 0e

B4 A, 2 Ry 4=, o] gl Ax, wu=g deje] M2, Zehl

d Az 5 OUd FHE 2 5 At A= geors ¢

Mzsh A3 A7k Bk, ol wEa YA olmAelA o} Af2
©)

itk BlM st vHE &

AC)
N
b
Mo
=

.

[
=)
[
3
)

=
w2
=4
s
2
X
rlr
e
ol
e
k1
>
ki
i
X
&2
fass
O
N
[d
o
I
—
_\/

<E 11> 94 ARl oldslo] mrjy ol

REEE A2
A= yE HE A= z 7€k Total
Brand = g9Exg
Dolce &
453 12 14 55 4 22 560
(Gabbana
e
1Or810 710 75 18 157 34 44 1038
Armani
o
tvienne 205 33 11 74 21 14 358
Westwood
Dior 256 7 17 80 17 11 388
homme
7
ouls 207 47 17 30 27 12 340
Vuitton
Paul
at 457 25 19 73 0 5 579
Smith
Total 2288 199 96 469 103 108 3263

(2) AAAE
WA Aol = HEro], AvEE, MEe, 5], BAp, deehs,
E, &g, a7, 7P ol duk. A wiAIRE MM elE ol A

=]
FHARA G 7L B o] FolM= oA onAE =2 ¢ USATKIH 42>
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Dior homme 2002 F/W

Louis Vuitton 2006 F/W

Louis Vuitton 2002 F/W

Vivienne Westwood 2010 S/S

Dolce & Gabbana 2006 S/S Giorgio Armani 2009 F/W

<29 41> FA AR R AndelA




Giorgio Armani 2008 F/W

Dolce & Gabbana 2009 F/W

Vivienne Westwood 2009 S/S  Vivienne Westwood 2009 S/S Louis Vuitton 2009 F/W

<™ 42> G AR vgRk A
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2. ¢4 AZe BAU=E ¥ IR 54

1) <€ 22 (Dior homme)

o
dlo
I
kS
®
>
e
ikl

= olt] &2l (Hedi Slimane)oldh= A5 I
itk WhA7] o] o] HALE AXH I FHENE Lol TE ¢ AE IR
el FAES wEY] AR, 1 2000 dl¥ e} SAle] FEga Mg
FAES ol Al A AAolds doFitt. 2007d 485 HE A
2]~ vk o}4) (Kris van assche)7} 325 o|Zx ¢t} ¢
= AR e AR XF I HY o] AFole] vad a2 vEbst
o] o]ZYH 20077} 9] AL HAHOZ wjo Eo]Es

9e ol BAelet @ 4 k. AFQelAE B AN wWed F A

i[>
ik n}o
L (o

Tukslal FAL G oA Ee fstal F e A onA| 7}
A, 2y e gk of4 7l B d 2008 AP HARE ] YRS

3 AT A= A v FA A

ol A7} ARG AL S R YR FARA] Aol FE AA]l FoR o

)
2
=2
)
ol
oY
ol
o
K
ol
£
o

-
filo
N

4
Sl xut kol Zeprh Gl FAA YAl Fol Uy asnSelA

ne AF A Ao T ANE B 5 Avkaw 46>, el gl
A FAT 2, HAE 2AZ o] Tzl ARE gty 485,

y FEAE Fgetr vaele] i oo

gol Be wHel g mddlol e AdA

_

1 ~E}5 . "Men's Collection-Dior Homme," (20100 99 129 ZA); available from
world Wide Web @
http://www.style.co.kr/collection/coll_view.asp?f_name=&menu_id=01010400&s_type=4&s_code
=44&d_code=208
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2006 S/S 2007 F/W 2008 F/W 2009 F/W

<IH 43> Y SE2 9 AR AF el et oA ow]A]

2009 F/W 2007 S/S 2010 F/W

<39 44> HE w2 g AR AF el vEhd |$dAg ofvA

2007 S/S 2008 F/W 2010 S/S 2010 S/S

<a¥ 45> Y 52 g AZle] WAl vEbd oA ofm A
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2002 F/W 2006 S/S

<9 46> HE w2 2 AR A B FE ol YEhd oA oA

2001 S/S

<19 47> Y&

2001 F/W 2003 S/S 2007 S/S 2010 S/S

<9 48> HZ w2 g AR Aol vEbd o g ol mA]




2002 F/W 2004 F/W 2007 S/S 2010 F/W

<718 49> UL &1 GA A9 AAo] YEeERY YAA o|n] x|

\
\ )
7

gt

Saaunii

2001 F/W 2004 F/W 2005 F/W 2008 F/W

<2¥ 50> Ha 52 ' AZle] myuoldel e of g4 ofmX]

2001 F/W 2006 F/W 2008 S/S 2010 F/W

<29 51> YE w2 g AZe] sydoldel ekt WA ofmA]
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2) =4 A 79t (Dolce & Gabbana)

EA4 < Tkl 19589 olgefol g AlAEolo A Hojd EH|UR =
| (DOMENICO DOLCE) <} 1962 o]ehejo} H-4 Wy 2ol A Ejojd 2H| 9w 7}
UL} (STEFANO GABBANA) 7} 19851 ©13 gk Hi=o|t}, Zhaf el A t]z}o]
Uz g%sitrl 198249 A AXEE ARYeE o Zsta, 19850 E4)
N bbb BAEE A9ste] Dt Aol Frbgvt. dA] A4
s Al 2R F dkeks Joth, Adde] E Sl o]o] 19944
AR BA=Q DEGE AERE AR BF AdE AT o

A4 N Thbde AL BE AFle] XF AFAoR tAlEe] AR
Holl A 2 kel B4 gl 6719 HAE F 7 o g
T A<y 52> A om A AFae A
°of FHE HoE W FE7F desta Wi A AR, Zeh ord
o] FAAQ FEHE yetd o34 olmA

AA A oz FAHMI PB A AFERIEZE o1, YR R AlFe] AMAj:
E g Adrk. sy, B30 Ag= FA AF A E38] AREEE A
& obgelE Eetal thE BAll=e] vle] wol & o <d 54>, oA
oA E HolFE 2AREE FE FH LA} A= A7 AR E AT
H 56>, Atjvlo] el A= fafAe] M=eh, & ReFe] HEX, A7pE 5o
UERS TR 58>,

facs

P AAY, AAG. SAN-, World fashion designer story (X%: SAQIALO|E | 2005),
pp.52-61.

X2 ARNE OV COLLECTION(2010-2011 FALL & WINTER) (~1€: ONFOS MAGAZINE, 2010),
p.162.
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2004 S/S 2004 F/W 2006 S/S 2006 F/W

<29 52> =4 A Tk g AZle] AF el yYebhd A oA

2005 F/W 2006 F/W

<% 53> =4 A by 9 AR

2006 S/S 2009 F/W 2001 S/S 2009 S/S

<29 54> EA A Ty g AZle] A B Bl yehd oA ol




2001 F/W 2006 F/W 2010 S/S

<1¥ 55> =4 b bl GA A

2001 S/S 2006 S/S 2007 S/S 2008 S/S

<9 56> =4 A Tk w3 AR Aol yERd o g ofm A

2004 F/W 2006 F/W 2009 F/W 2010 F/W

<29 57> =4 A b | AR Aol yEbd HAdA ofm A
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2001 S/S 2001 S/S 2001 F/W 2006 F/W

<29 58> =A A kb @A AZle] sy d|oldel wEbd o] A ofmA]

2001 F/W 2007 F/W 2008 F/W 2010 S/S

< 59> =A< 7R g AL s ol Al vERd g oA

3) 22X Q o}=wnlY(Giorgio Armani)

4
o 10740] NS FEE AHSD TR2AS okZrh, 1FS 2P
F R} e 2le aRAn. 19749 WeheA g REele o
A B slstel =S QYR REAS 2AZ YYSFUAE Sod of2
U F AZS HAAREE, ol ool Hue fEg dof gyrgon
pzs

A9d 7)E AR A8 e mEo uE Aol

o
-
-
%
[}
-

oM.
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Al obZehg Badel', 'zEAe ohZnh X, olZrh 2
Aoy, 'qEale oh=nh', tolZph W=', tofZmh] Fuo]', ol
AAA 5 20740 AAM & mFea glem A7, olelslel, Fel,

3%, FZ2MY sdE A 5 gk o w Bdls S woFa gl
‘—4_ 43

ofZwmiy AfZle] AFqe X& AFdo] Ho] nls] 20| H = o] LlERS
SHAI N, ofZuly o] AR LS XF AFAE FAFHAE & Bz A7l

a3l Efo]lEskA] @Fom kst AAxHA sEio] Yl ®© o] 5A
oltk<z1®l 60>. olZwie FAMH FE AT Aol weol AMEEAUTH
FHEE Sl A97F Bekew, nEgfo|zuy A=A FHE Wol YEbkt=h
2 olmA o] EAoltt. FHoME oA olWAE EHE=
AdE FuUu FEA FHE s AA dest AR FEo] v

=B, AvloldeM s &8 FEAY F2 A5 oy

it

dolst MG Fow Hree L8 L dtkad 6. ohzrhle
AFel e QA olmAg =/ AT, B et FAEA olv
Ao EAS HoFo] AAA R G om A7t AstA =AXIT<IY 63,
64>

¥ ~EldTh . "Men's Collection-Giorgio Armani," (20101 9€ 120 7AA); available

from world Wide Web @
http://www.style.co.kr/collection/coll_view.asp?f_name=&menu_id=01010400&s_type=4&s_code

=44&d_code=45

AL, AAY. FAH, op. cit., pp.82-89.
X2 AZPE op. cit., p.226.
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2001 F/W 2002 F/W 2006 S/S 2007 F/W

<™ 60> 2EAL of2uiy g AFe Aol yEhd o34 ofw]A|

»

2001 S/S 2005 S/S 2006 F/W 2009 F/W

<9 61> 2E2XQ of=uiy P AZ e AFdol yEhd g 0w A

2005 F/W 2010 S/S 2005 F/W 2006 S/S

<a¥ 62> 22X of=viy A ATl A H Yol yEhd o] ofv A




2003 S/S 2007 S/S 2006 F/W

<™ 63> 2EAL ok2wiy wA Al A B FH ol YEhd ' ovA

2004 F/W 2006 F/W 2008 F/W 2010 S/S

<Y 64> 2E2AQ ofEuiy G4 A Aol dEhd FAA v A

2004 F/W 2004 F/W 2006 F/W 2006 F/W

<Y 65> 224 of=wiy FA AZle Ayule]del yehd A oA
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2004 S/S 2007 S/S 2007 F/W

<a¥ 66>> 22AQ otZuiy WA AR myuol e velhd A o]m A
4) Fo] 8]Z(Louis Vuitton)

Fo] HlE2 1854 e B2 A x4 HE7
HY=olth, 1996WHE FH2 vk Alo|F 27t
27k ol&ar k. 2000 Zuke] Fo] HlE AZS HY AFlo] ol
velgth, 28y, 20051 o) FollE AR XF o AFde] wel yehd, A
Ao 2 RS we XF A HY AFdo] 127 ety 67>,

o]/ 34 olmAl 54 =
A, SRR ANHNE Y1 g8 AfE WIS Fo] S Bz A 5
o] Ark<IH 69>.

ke wAAE FANe] TeFsiA AgH R gor FdstA aehdel

filo
o
S
ul
N
Y
il
rlo
=
1z
o
1
s
o

A= & 5 duad 70>, Q2o FH= A9 fle Aol 5otk oA
g oA EAE moli AAl ARz FEiA, nEd U Ade)
o A= 9 Zlo] vy 72>,

“ g} "Men's Collection-Louis Vuitton," (20109 99 122 7AA); available from

world Wide Web @
http://www.style.co.kr/collection/coll_view.asp?f_name=&menu_id=01010400&s_type=4&s_code
=44&d_code=66

X2~ HAR op. cit., p.l4.
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Fo) Ao s ZHe gz WS WAL, AAdE Roo] HEIE DA
U, B oludolE Y A9E T oA omAE E 4 ¥

74>,

2001 F/W 2006 S/S 2007 F/W 2010 S/S

<29 67> Fol HlE HA AR ARl vEhd o] ofv A

2001 F/W 2004 S/S 2008 S/S 2010 F/W

<29 68> Fol vE WA AR AFlel bt A olv A
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2005 S/S 2008 F/W 2010 S/S 2010 F/W

<™ 69> Fol ulE wAd AR Rl YEd o ofmA]

2007 F/W 2007 F/W 2009 S/S 2010 S/S

<™ 70> Fol vlE WA AR A B FH ol et oA ovA|

2005 F/W 2007 F/W 2008 F/W

<™ 71> Fol vlE HA AR A4 2 el yebhd




g

2006 S/S 2008 S/S 2008 F/W 2010 S/S

<™ 72> Fol HlE FA AZe] Aol vEbd o] g4 o] mA]

2002 F/W 2005 S/S 2009 F/W 2010 F/W

<™ 73> Fol vlE WA AR Aol vEbd FAgA o] m A

2001 S/S 2007 S/S 2009 S/S 2009 F/W

<2 74> Fol s G AR mudleldel vehd A ofvA|
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2002 F/W 2004 S/S

2010 F/W

2008 S/S

<19 75> Fo] H|E WA AR Fmrjdlo| ] e

5 ¥ 2wv|XA(Paul Smith)

F=ol A Hold &

G =21 HAloly FolA %

197613 74l €]

R

op
A

)

. cit., pp.136-141.

, p.390.
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2008 S/S
2001 F/W

ATH<TH 84>,
<1y 77> =

2006 S/S
2001 S/S




2005 S/S 2005 S/S

<9 78> & Aula g ARl A B FH Ol YEhd oA ovA|

2001 F/W 2004 S/S 2005 F/W 2008 F/W

<™ 79> F Ava g ARl A R FH dEhd EAd A ovA

2001 F/W 2003 F/W 2005 S/S 2007 F/W

<29 80> & Avja g AR el vEbt o g o] mA]
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\\\ L

2003 F/W 2005 F/W 2009 F/W

<9 81> & Avjs g AR el vEbd HAgA o] m A

2001 S/S 2001 F/W 2005 F/W 2010 F/W

<2¥ 82> & Ava g AZle] syu|oldel e of g4 ofmX]

2002 F/W 2006 S/S 2008 F/W 2009 F/W

<2d 83> & Avja g AZle] sydoldel ekt WA ofmA]
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2007 F/W 2010 S/S 2010 S/S 2010 F/W

<1y 84> F sz g4 A7 wEE taele] AR Al

6) HIH|¢H Y AE = (Vivienne Westwood)

H B QF Y AES-=(Vivienne Westwood)+= 1941 G2 tiH| Ml A Efjoi %t
. ayE 19719 A2 219l Z(Let It Rock) o]z #2 93 3hHA
tatoly &2 S oy, Bd= 21 49 X342 REHR .
AEERW2E FUHAIE S mE22 FUBAIEE SHAoH 19906, 1991
W3} 200613 Al xFdlol Z2A British Designer of the Yearol] XA AT, H]
HIRE I2Ef=s A 20d &F 7H d=4 0 HAtely 2 AR a9l
1=

o] n=A YEput<ay 85,
7F WY gAQle] wol . A2 stE g fAf Aol
ol AFEESA e Bl=gd vl axje] AAFo] Wol ARRHAT

1=
H 88>, Al FE 2Ae, ¢ro] WA= ol &AMk & g UATIH
A e

0>, mOel A HRY ApY, REA TE v & 52 oA A
2 2 4 kel 92> 2 el B4 BAs FolA FUA AN v
A ol gol g ARHE Mgtz b

Y HAAA, AAY. SAR, op. cit., pp.178-187.

X~ HAR op. cit., p.398.
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2007 F/W 2010 F/W

o Aol vhehd ol olnA

2008 F/W 2010 F/W

o Aol vhehd g olnA

2003 S/S 2005 F/W 2009 F/W 2010 S/S

<2y 87> HH|t AAES-E FA AR WA A et A oA




2005 F/W 2008 S/S 2009 F/W 2010 F/W

<Y 88> HH|E AAES-E Gy ATl Mgt S yEhd oA oln A

2006 F/W 2010 F/W

= g AZlel Aa Eee] tehd B olulx
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P
ok |
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2003 S/S 2003 S/S 2005 S/S 2006 F/W

<1 90> HlHIGE AZESE Wy ARe] sAll ekl g4 olvIA
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2006 F/W 2010 F/W

Azl Aol e HAA o]n A

N

2001 F/W 2008 F/W 2008 F/W 2009 F/W

<2d 92> vt AAES-E G AR Audleldel yehd A4 oA

2001 F/W 2005 S/S 2008 F/W

<29 93> vt AAES-E Gy AR AHule] A




2003 F/W

2003 S/S

<713 94> HlH|el YARESE
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ASTRACT

Characteristics in Contemporary Men's Jacket Design

According to the Change of Gender Images

Lee, Jinkyoung
Dept. of Clothing and Textiles
The Graduate School

Hanyang Universitiy

After the new millennium, dividing line between roles of men and
women has disappeared and tendency to cross over each other's territory
became popular. For the last decade, men's wear has also been under such
influence and therefore, it changed both radically and diversely in fast
pace. Now, these changes are beginning to enter into a stable phase.
Regarding such circumstance, examining the changes of men's wear for the
last decade due to the changes of gender images is quite meaningful for
assuming the future changes that men's wear may face. Since jacket 1is
considered to be the core item of men's fashion, it would be helpful to
evaluate the changes of men's jacket in a way to understand the trend of
changes that men's wear has experienced. Therefore, this study analyzed
characteristics in contemporary men's jacket design according to the
change of gender images in order to grasp the trend of changes that
men's wear is showing.

Following study comprehends gender images and the concept of man's
jacket through series of collected data and observes the influence that

socio—cultural background had wupon men's wear. A standard of
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contemporary men's jacket, the subject of this study, i1s established
based on the review of literature. According to this specific standard,
photos of men's jacket were obtained from men collection and from these
data the characteristics of men's jacket were analyzed. And,
characteristics of contemporary men's jacket design that appeared
distinctly from each brand were examined in relation to gender images.
The method of this following study was to establish a standard of
data collection from review of literature and to gather 3263 photos of
men's jacket from 6 brands, Dior homme, Dolce & Gabbana, Giorgio Armani,
Louis Vuitton, Paul Smith, Vivienne Westwood, which consistently
appeared in first view korea for 20 seasons from 2001 s/s collection to
2010 f/w collection. Design characteristics of collected data were
categorized by shape, color, fabric, detail, and coordination. Color
analysis was done by using Adobe Photoshop CS3 to extract jacket's main
RGB numbers and transforming these numbers into HV/C settings by Munsell
conversion System 2010 for analysis. Fabric Analysis was done by
visually scanning the fabric's thickness, gloss, see-through, pattern.
Also, decoration techniques and coordination used in jacket were also

analyzed.

This study brought forth following results.

When observing the characteristics of men's jacket design, it could
be found that silhouette of Men's jacket emphasized waist and formed
mostly in X-shape which supplements the line of body. Color of men's
jacket was most widely applied with hue of PB series which were regarded
as men's color since 2000, and the tone was mostly done with different
brightness in low chroma. Fabric of men's jacket showed diverse patterns

and touch. In most of the jackets, patterns were absent and surface was
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not glossy, however there were some jackets with thin and see-through
fabrics and glossing, heterogeneous surfaces.

Characteristics of gender images in men's jacket has been changing
evidently through early, middle, late stages for the last decade since
2001. In the early stage, as men's interest on their appearances, new
application of color and coordination on jackets started to be seen. In
the middle stage, the phenomenon of metrosexuality reached its peak and
thus wild and brave use of color, pattern, and silhouette could be found
in jackets. In the late stage, designs with feminine characteristics
were applied, but unlike those used in the middle stage, feminine
designs were not used directly but edited and replenished to preserve
the unique characteristic of men's jacket.

Characteristics of gender images in contemporary men's jacket shown
in each brand are such as following.

Dior Homme's men's jacket silhouettes were regularly appeared in X-
shape and H-shape and showed flexible and smooth image of feminine
images. Jackets with R series of color, small patterns, glossing and
flexible fabric, and see-through fabric were all showing feminine images.

Dolce & Gabbana's jacket were mostly done in X-shape silhouette,
most explicitly expressing feminine image. For the shape of jackets,
there were little inside decoration and simple structure, but mostly
shaped in line so that characteristics of feminine image could be found.
Color is mostly seen in achromatic color and PB series to display
masculine image, but compared to other brands, quite a lot of violet and
pink jackets could be found.

Louis Vuitton's jackets showed X- shape and H-shape silhouette in
similar portion. Displayed jackets had inside decoration line in curved

design or had cutting lines in waist section to emphasize waist, all of
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whom showed feminine 1images. Color was diversely used with both
achromatic color and chromatic color. Also, nearly no pattern could be
found on jackets.

Paul Smith's jacket had more X-shape silhouette of feminine image.
Color was mostly low chroma of RB series, so that masculine images could
be pointed out. Compared to other brands, from 2004 to 2006, more
jackets with natural pattern and abstract pattern were widely seen. In
terms of fabric, feminine fabrics with glossy and flexible
characteristics were used.

Viviane Westwood's jackets showed regular pattern of X-shape and H-
shape silhouette. Numerous jackets with changed shape could be found.
Much of color was in chromatic color, and more of high chroma color was
visible compared to other brands. Fabric was mostly glossy and see-
through, imposing feminine images.

For the last decade, each brand had difference from one another, but
all of them contained feminine images. In 2004, when metrosexuality
reached its pinnacle, every brand came out with jackets containing
design factors that both variously and bravely expressed feminine images.
And after 2007, wild and direct application decreased and controlled
changes were happening. These changes are expected to remain till some
time in the future, since the contemporary society, instead of extremely
enforcing one side of gender 1images, views harmonious mixture of

masculinity and femineity as something positive.
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