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Effects of Consumers' Altruistic and Egocentric Values on Social Responsibility and
Willingness-to-pay a Price Premium for Ethical Fashion Products
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Abstract: The fashion industry is accountable for labor and environment-related issues. With such issues raised, con-
sumers' social responsibility for environmental and labor issues has become an important factor that shapes the per-
ception of companies. This study investigates the relationship between consumer values, concerns regarding social
issues, and willingness to pay a premium for ethical fashion products. This study included two exogenous variables of
altruistic value and egocentric value. In the conceptual model, consumers’ social responsibility was conceptualized as
two constructs of environmental consciousness and labor-issue consciousness. It was then analyzed as mediating vari-
ables. Willingness to pay a premium for ethical fashion products was the endogenous variable. Data was collected and
analyzed with PLS-SEM from 600 consumers. The assessment of discriminant validity and construct validity using CFA
were conducted before analyzing the model. Structural equation modeling results revealed that altruistic value directly
influenced environmental consciousness and labor-issue consciousness. However, egocentric value was directly and sig-
nificantly influenced only by labor-issue consciousness. Both environmental and labor issue consciousness directly influ-
enced customers’ willingness to pay a premium, but did not significantly change their willingness to pay a premium.
Two-stage serial mediation analysis results indicated that the constructs did not have a significant mediation effect on
the exogenous variables (altruistic value and egocentric value) and the endogenous variable (willingness to pay a pre-
mium) for ethical fashion products. This study found the influence of consumer’s personal values on their willingness
to pay a higher price for ethical fashion products.

Key words: social responsibility (A18]2] 2¢] 2]4]), willingness-to-pay a price premium (Z2]1| 714 AE-2] %), altruistic
value (°JEF=21%] 7Fx| ), egocentric value (A7 71414)
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2 =297 AZTHKo et al, 2015). I=E I3} 7o)
HA7199] Pl A7F AFL B3l AHIAES RIEA|T
B, o]o w2 FAoN ] =FEA SEEA7F HASA
HAHKim & Lee, 2019). &A1 37 FAZ+= Arkapgol
Al FAsE sk M E s ARREE SRHEE R Qg
I EYF 4, d7130x BAEE ko] 2877t Jlom,
EEEARE AH s S8 Mg =eAES E
otgk 27 oNA DAl sHAY, =BRFHER tiHEE 29
E <& (Sweatshop) 72 A7} UTh.
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gt mE T ol gk AFEe] el Yo
(Butler & Francis, 1997; Drichoutis et al., 2017), &
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o=z =% ti(orgens, 2006). FU 2|78 HokllM=
2009 S 7Aoo A&TFsAdH A AdE O 9FE
o] s =R, 53] 3184, JrlelEE, AeE
3 HEE FAE U A 7P Bel tRReAlE
2 VYERATHChoi & Lee, 2020). ¥H, =5-EAo] #A#HE
FAQ1 s ddellx] vhgejaior & Al =

T(Kim & Lee, 2019; Song & Shin, 2017)E
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o] HdeAFolx 7HXHE By A2 Fo] Azt
%7 P& Asted F&3 HFE AREHZ Ut
(Getzner & Grabner-Kriuter, 2004). 727} A3 7|50
w2}t 7HXES ERske 7S tdsh, 3R AF
A 7T oJelFo A TEx|o] ALS] AYUA Al A
H ool AgAtelr] FEE 7Y s9lajle s A
R e AeE YedtiMilfont & Gouviea, 2006). -
A E AR AYA AH|e} FRER Azt ZF 19 71|
HE o7|1FoH TiRHT olElFolF JIXHOR ALzt
gt o]7]Fol4 7ix|A 1] gt 4ke] 7HX]
< AR S 7RI, olElYE THAHS ERIF
A5 wiRshe WAE 8% 7R Al IS AT

AR 7 FFelat shs AolthKim et al, 2019). &
o) 7R Ao HJIA T FHE W
71BTRE QIFolel SFe] sl 23S FaL UEE] AR
A M| Fa aleR HFH] $irk(Stem & Dietz,
1994). G- AFolX = olBHHQl TR HS 313 AlF 9 A

r_u
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H| 2 AHoA 83 o71hs Hojate el 384 9
e HA= A, o714 7ix|3e FA9AR] dES HAE &
elojgtx 83]7]% 3TH(Steg et al., 2011). LB} 27|54 H

2SR AFREER 3170] JiRIFeE ARMAl Y-S
g A, 23 A5 & F Atke At vE
W A7e YehtJeong & Lee, 2014), A2 AA A
el wiet thEA JErd 5 AT

=z 18 B Ht o] 98 7K A 3t
= & 71408 (Ba & Pavlous, 2002), AEo| thak Ej%,
TFuje)=e}l A &4 A AEY FuiEgES LolrE)
A ARSELE 7199 AlEA A3 FEE o] AEc]
T2 ARBA 7HX9 F84E AEstal e Al HlEl, 4
AFEo] F83H| A71% A ZEX7F AniAke] T1R] A, &
24 Anlejals) A-Este] A ALEA AlF g Z2]uY
7HAE ARSI EE 77| FulEd =7t deAd gigk A
T A1E @Ao|thLee & Min, 2019).

E ATe ARk UA5R1] olelseld s 2]
AR 7ER, ALSA A o]l 7)) mEA| <],

o

#el2 aAEe] ToiEe Eelulel b4 ARoE 7]
AT Yo AS BHoz k. o Fst Fololo 15t
wol ThRolAA) egke wEEAE BAEAS AR A5
2 9 o)a)e] wol Aygosm, geld s 2w
® 7o) e ANATheE Slelvt Qick 4, ojeia

BAZL TRl /b AREE olod &3 o]ef2 ol
S gkl sl BAgro M AAelel ks
oolzthg B wefstiat Sk

e e

2. 0|EH Hi&

2.1. O|ERFQIN 7iX|&zt X7 |Sa% 7IxIE

54 tiidolu A3 dAIgle] A o ARl AE 2
o tigh Ald-g 7Ex|Ekal g3 4= 2Arh(Rokeach, 1968). Kahle
(1996)= 578745l S22 E3pol| =R &+ a5
IS o]t AEHL Algelgia A, slQle] 71
E golEo 2N ARES] A5 oAy dEse Aol
7Fsd AR AFYrh. SRR M) yFE AT Sle],
7IA|ZE QA7 Alre) Ao sAE Al Waks AAlS)
F= 71F0] He F88 840|tkKahle, 1996; Rohan, 2000).

M1e] 7R E 22 AH|Rke] WA FRlel| oJs) 31 4
H] o2 gl giFo] tp2A vepdtis 2 ofn tre] At
52 53] Y55o] Ytileong & Lee, 2014; Jung & Cho,
2019). Getzner and Grabner-Kriuter(2004)= 7}x]3o] El=u}
A2 22 AvjRke] 113 A5s Ashedl 8e Wy
2 AREYY ZEH oM, Stern(2000y2 XEH PES AH
7] 8l 71R, Ald, PHoE AAEE VBN(Value-Belief-
Norm) ©|2& Agtsle] 7kx|e] 213 5o JIFe F=
T8 8102 Fgita Wl
7 A1EA A3 PHEsie] F2 187 Aveh A
ATolA TER I e, ARk A =+
EFReke 718 vl vl 18 Amjel s
Stern and Dietz(1994)= 4&H|Z}] 7}X]#-S o]7|F2] 71X
, OJERRe] 7R, Wl e e TR, A 71
HoZ EFIYOH, Jeong and Lee(2014)9} Jung and Cho
(2019y= A71FAA 7IxER AeFAA 7R3 E 2R
t}. Song et al(2016)S &2]2] AH|9} AEAo] 27 o,
&84 BAA, olelFelet 22 Al 7 7RIEE ARG
Agtutet zpe)7b YARY, tivkee] e Aol sExHe] 3t
e oJEFolH XTI A|FAA TS FEHL
2 X3l ATt Kareklas et al(2013), Kim et al.(2019),
Yang et al.(2014)S H]E3 AeAs 21874 AnRRe] 714
T o)7|FolH 7R olElFF VxR O R AL 9
t}. oo & AFME olelFe]A sixHI A7|FAA 71|
TE FHORE =o5larn} gt

AZ1FAA 7IxBF olelgelA 7ixHe] zlol= Azt W
o] Aol F 1A ERIEFIA | wel HAYSHA ==,

o 2 ol i
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ANFAH ARBE Aole] BATRE AOZ, A9 o]l
2L wo] FAAS A, ERle)] thal vEEth=E A
219] o] S ¥ o7 Ve FE Aolth(Wenz, 1988). Z27]
w ol 27|24 ATAE JRE s)ele] B A
THRIE olfre A9 oS 913t F714A ZIgitkar &
) tH(Hardin, 1968; Olson, 1965).

SRR H e AT A Tie] BAlouk HA
< 7%l Ro] o}, Balel the] Uolrt F4ATS} B
ol AFsH AFFERIAZIA HIRE 22 ]u ek Loureiro
& Lotade, 2004). =, #A1e] 7HQ1A o]o S F6b7] Rl
ERIOIG kmF}, ALSlE FrbEe] Bl #AlS THE ¥
olg}a & 4 tHuh & Kim, 2012).

7wt ARElE] Al ool thEA wdE F e
], Yang et al.(2014)2] AFoHE o]7|F2)7 71X Hsh
73 Al ek ehzol] folgt IS mAIA dgkont,
2 TP, A YetsAllE el e miAe Ao

—!)ru

)
of

Ep)r uhA | o|elRe A ZRx|He] ASollE 28] A|Eo g
Zod 18, A 7tE BYEA ] BE o3 JFS vl

= 4_5 =Tk Huh2011)2] A7olMe 4814 AE
o thgk %ﬂﬂ ojzol| Bj=e} OIEI%"M A FEFE vXE A
e o715e]A 7Hx| A}
) /\]L:urﬁ B2 A7} FAEGT

Btk o] AFEAME 53] oJElel six|He] A3

o}
2 A o)y, elH 4] o 8l A wde] vk A
zakal ek

WA, Yang et al(2014)°] AFolME o]71Feld sxA=
237 AF o FAA st A2k FEAed g1l
B WHOM, Jeong and Lee(2014)2] ATolre 27154
A AT 7HE AS, Bo] ooz JES nxH B
3t SRR A1 Wlgo] Wol Evkal AzE Apeole

SR W e Ao Ues

AYRT DB wiO R, o|EFe|2] TPz} 27154
el 1Tl AR BT 939148 vEE AR g o
A3 A7 e & 5 AT L AFIE ALY o]e]
2 9ol Bl ol DAL 2 A1FAA TR AR
the Elle] Ao BAS A, Bele WA ke ol
E}9)4 71X 2H(Karp, 1996; You, 2014)S ZAWSE A3
of 5 7HRIgho] 2mlAe] ABIA A ool HAE P
YokrA gk,

22. A5 2| o4
1980t o] -8 7199l &2 Aol thsf Aks]HR] @
T7F AZTHEJAAL, olel] met oy tighy o]@Eo] FYEHAUTH
(Carroll, 1999). W= eJw]ollA] ARS]A] S FA 7199 A
314 Azt 2ujte] AR FQlog FEE 4 vk 71
o] A1 Aol AN A fallslA] e dE
5 ARk, WwEAle] Qo] REE el =zt

it

A E3H= o]t (Kwon, 2009). B3k, A)2F oM 340

e 344\5} ol ‘:_%4 7}7(] %-%—3}11]’ u1g-o] AlE)slE &

‘U‘r(Yoo 2012)

ey, £ AT EiXe FFA0E AR AH|YES
Yol ZolBR AH|RLe] ARSH A oo FHE FAU
ok AH|REe] ARS|A A oo Apile] AH|EES F3
AspH oz FARA ABE Hals doy)r] {1 =gor
3} ALE]A olerE P8k Zlo|th(Webb et al., 2008;
Webster, 1975). SHAluity 254 7 gejo] zfo7k glont,
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X}?i HE EHTSL gage] A7=EHA EdsA =AU
g elaoleh AlgEoe] BAEAIE Q1438 ol & w43t
QZ]E(Dunlap et al., 2000; Lin & Chang, 2012), Schultz
al. 2005y 7dejlo|gt dFAl gt Ad-S zia 3t
Aol Aolgitt, Bl A8 22 Han and Lee(2016)
7dol2]olgk 34| Ag wol7] S8 YAE Jkedl
?Jr %%% e 1E Aol Al FFS LANTE WS
gk Qg2 Bl Hokehs A sl 3
Exdé}a—t— iﬁ'ﬁ% 71&ol= Zolgtar AR e
EE AL 7199 AR
< 91 e )7k
| OME‘r E*MHTE% Ao}l TS 2| =7
7 @ 7|17y 283 Ages AEEA Hrh(Lee, 2008).
3 ellolle 3 21sHY E=, 2, oAx e ]
w, #7323} oo w2 Au|xle] PEIt dXE
2 2284 o4& = UTH(Lee, 2003). He &
o)A e A EA ik <14, 18AYF, 7S
Z3bsle TRMIAR] g e g AolEr|e ghth(Park, 2013).
Dunlap et al.2000)2] Aol = AHo] FS57F 7394
o] HoH, WEFFE] BETFE, AFFoH oHERI|E
FIEFE FAYYE =& Ao7 YERTE Tucker et
al(1981)e] AtolME AlEA AR, AEIAE, 25550 &
S5 3 218HHQ) AHE AFEICE WEE, Choi(1994)e]
T E dEo] =42 3 94 2L ZolR= AHow
eSS ™, Kwon and Kang(1995)2] A7-olx= AR A4
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ol B ARsle)] mXlE FFES A AE] wiel X%
ol HFH o2 FAF 71eAdo] Ath(Heslop et al., 1981).
F73ela] B et S 0AHQl MR fF Aol gk
A7F ok AFE Alwitt and Pitts(1996)2] 972 v]23 o}
S 53] A=At Schwepker and Cornwell(1991)
o] AolMe 7 FAF B ofo] A XA LnYF
I AAAAE HAS B3O, Han and Lee(2016)7} =i
Fo R AR Aol M f7dejao] %1%k
FHIAE T A gl

= 2 oF7H gk Fee AAF=7t
9] =5 FH, 2dEAK(Sweatshop)ys THEUlE S 1]
A, ABIH o R GHAA HHA FAE A 79ES v
S g & A HATh 1990 dthel Eojrol EAH oz bf
A HaRelUEs 7197Fse] ARle] A9 HolA dsks =
FAE tial 2#sh7] AlZtk(Lee & Jang, 2014). Getst
223 A Aute] AAS ol TE BEAS XS
T 7] W& A S e E =sAEe] 223
of #Ag 7, /sl =gk 2ol gk Hede

3] #7150 Yri(Abdou, 1997). )0l we} ©F3 AFolA
= =R QEES W 2 F EeaA I ATE
o] 3 = th(Lim, 2019; Shaw et al, 2006; Song & Shin,
2017; Yoo, 2013).

siA| o] 2ol st o] MAskEE 22 AAF Al~
do] o7|gh =F A e 719e] HA dES ot TS
Hy=s HA FAET] A2 =59 71| Fol oFlsk=

AR o =Fel gk ARAES] =T EA o A7t A
=2 o)) SH(Kim, 2011). AN wEEA = FA| 9
I =53 o T ERE=d(Ahmed & Peerlings, 2009), =
Aok AdE 03_%4 o] 35 (Fair labor)Z 274
(Fair trade)°l] thall B3 Ath(Lee et al., 2009).
TH-Fol Aty ow wEal Hste] AR,
g sgslol] ARl Algo g Als]el| EAlskE TRt Mt A
T, A4, AEEEHE 71 58 EFhe medslolgal A
st 4= QItk(lLee & Shin, 2014). FdFSJol& 43 714 &
HASIAL, = AelA 3% “Wﬂ*o— Az, 45 7+ 34
gk o]e] HHE BEXE sk ZOoE, FAFOE FAFAA
= AAHE B3l =sAEdA At 7 AEsl 259
A FEE FIANTIA (Yoo, 2013).

o] AellA AREE A 2 7R AH|AREC] =F
FAIS] A Rl FAF AlFol g B=uh Fujel o
N 384U AeZ YePItHChoi & Koo, 2019; Song &
Shin, 2017). Choi and Koo(2019)= WEAIE2] 345 &
| X2, AR, IAETF FBF AFY el A8
A G mAE 821YS #1891, Song and Shin(2017)
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oo FL i e AL BB Kim016)S T4
AEe) Puloleg dlZshn] 2uA) B, T P, f2)
2 3, 8ol ReFIAIe) S WA Ao, ol
HfgoE AnlaiEe] TR 2uAFS felA L
= A%, g9d A9 94 /T dglon, T
F ool g 94 oA A FANSTA She
Ao oo ol Yrka BT Ock(2018)e
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(2019)9] A-FelM= Fg ]2 .LE—rZﬂ«V‘Q ARB1A Al
oo g R oo W o PFS A=), oo

HART 2ETA 9 A0] A e ll] =R 9ale 1
A APes BRAS W AL FoAl sk AES
ol At ZF Felgh 2pol7h veksk

2.3 =Z2|0| 714 X[Ee=
Buzzell and Gale(1987y2 &2]% Fvage] f30= AR,
TE, 3 FAE 7XA &3 e EUS A54 -
sk BE, AFL AFe] A19e &AM v
w7k ARE T8 g sk A, oM AAHE F
2gko R Fole A& 7ksd 4H] 55 Xﬂ/‘]ﬂq. 494 ¥
AE AR AFY 714 AEE, voprt ZEW|Y 7H A&
o= w3t &4 FuigE £ F R B < e, o
At AN AFS] 7RIS AFSAL, BUeA 23kt o
AEshs 7HS ZEv)Y 74 (Price premium)e|2kL 3}
(Buzzell & Gale, 1987).

—E—ﬂ v 7Aol AR BFL] thE AFHe] 714 A
o1& % ’5‘}‘33}‘: T4 A AT F e 7HEAE Qrlsiet
(Par Lee, 2012). Ba and Pavlou(2002)= =Z2u|y 714
= 4 R Eo] FEERs Wt 7HA o] FHolEar
Aeolatar, 2o}l Zeu|d 7HA 7] BAE EAGTE 2|
4 7HEe 719 gAdME B H B2 7S A&
ol AHxke] Zejnd 7H AEoxE motehs A1 7|
Je] UAolA o] FUle= Felsta & 4 Uk

Park and Lee(2012)2] SA7olM= 7199 2184 A &5
I FRFAAFE A, ZenAd 71 AR Eete] B %
zqsngg], WA Mo G| Mol ANA M) 87
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TR WEE A ARE, ARSI Z(TPB I A o218 71zl 719e] AL B sk siAAIE, Sl ElE

| 497t 7P EUuTh NAA G WAAE, 388 =esolx Az HaAFE
Sun and Yoon(2018)2] AollA= Al¥dsolES st olgtxr AoJstarat gt

187 AlFel gk &2d e 218 AlF Zev Y

7P AEelm=zte] BAE 2RI AxHom, 19 Al 3. ooy U JHMMA

gk 24 aMefd]e 3137 AlFe] ZenY ezl 4

ARl G MAE AR JEgen, X187 715ie] AkElE o] MYATE T3, MR WA ERIQ1 ZExHe] w

QU HX
Bl 087 AFN e 2014 ehsh Zejvle) 744
ozie] B sk, 187 7199 A8ld e 2
BAE e A s Zevel 24 ARelEge) w
Ashe 2102 VERgh Lee and MinQ019)& AFB18 7] Aol Aol ASIA A o4, fed 2] o4 @

2t &3 Algol ek Bi=y AHjelEo] tEAl YEhvks A
o] 218-3 shelgth(Jeong & Lee, 2014; Jung & Cho, 2019;
Yang & Park, 2012). 7FX|#E BR/sle 715 odah, &

_ﬁ
r'm{m

£ =
A Al e AR, 23, 2HA 77 amlake] B d ¥9-(Huh & Kim, 2012; Kim & Kwon, 2016; Lourciro &
A SFE AL, AR BTt el e} Zejwlel 1A Lotade, 2004; Song et al 2016)5 vHFeE, A71FAA 7t
A== olo%xl—t— A% BRIFPOr, Kim and Jung2018) A3} olelFol4] 7}74 & W AR E=3 ARl A
714e] ABledgts & AedAE Mé—‘%‘?%‘OI 71‘”*1:?—4 & 2w, FElA v A APATolM awiAke] 14 B
gz d7HA X]E«]EOH fFelgh dF= viRlaL 29 =rh 2eve vH X1€4+9} A7 A& USHUHLee

o} o) de] AgATe] 1ES T, i‘ﬂ]ﬂ«] -'-r?/]"q 4] 9] & Min, 2019; Park & Lee, 2012). ©]& uvlgog B A
A, A18E A ojalo] g2l AFel gk Fle] Pujelm=ut dde anAte] THAREPIEAE TR, oleleld 1A
4?411104 7HA A Bejmer AL Avke Ae & S AT W), AEE A9 o)A@l maAel ), aud AEe

ZmY 714 ABE] HARE golr v, W 7k A &
ol 7] 918l Fig. 13 22 2dS At

PAAFS A&7 dHAAE, GAelIEE A 27154 7R HEE 7H Rl B3] #AE 7= A

&, 23 AAFE 5 tds SolEF I AMgETE B 4 wa Z7] A2l o]l 98k Er|oA] B 2= (Hardin,
TFolM e &84 HAAZF (Ethical fashion product)Zhs 8015 1968; Olson, 1965; Wenz, 1988), ©JE}F2]% 71x|#S 71X
AegEH], ©]E Reimers et al(2016)3} Choi and Lee(2020) R AT} 7] EAERE ofuje}, $EATN e} Bl Abe
9o AFoM= BEF oF, =A 4, €2 A, 5& E9 ERoll= #4E 7= AEe] JdrkHuh & Kim, 2012;
BAZ BT ¥3ehs IS 8214 94 (Ethical fashion)o]2} Loureiro & Lotate, 2004). AF8]Z] Q] o243} 7o AH|z}
3L AgefgkA 71R1g Aﬁ, #224 AFel gk et A Ee AR e F
34 AT 2 guE AFATIHE, &84 sdAFe 121 7EX| ol wEhA XM Y ok te] AT
ket ALSA, B4 a&Ele] 998 s Alx B fF IH A715AA 7HREE 7HEA, oleld 7 HE 7t
= AlFelZ & & U2 Zloth Kim(2011)9] AelA= BeA wet ALSE Q) o2, 4] F7), ool whE AH]

#8214 ZAAAZFl s, CSR(Coporate Social Responsibility) g5o tE2A Yehd & IS 453 th(Huh, 2011; Yang
Adshks 7199 WaAIE, Sz sidAE, 398 = et al,, 2014). °JEFFEZ 7IRHES 7H Q1] Zfell= A4

o
=
e 7R

s dAEel=L Bolstal ot & AelME o] FFA el= o] tidel thal S 7= A Eol

ol &3l HFHoE FYA shHAFT AREA A 217 W&ol (Huh & Kim, 2012; Loureiro & Lotate, 2004),

H5(a, b)

H1la
Altruistic
value

Egocentric
value

Environmental
consciousness

Willing to pay
premium price

Labor issue
consciousness

Fig. 1. Research model and hypothesis.

H6(a, b)
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ALEIZ FQ) o, fe] aH| o] Bl fEIte] AAE A8
shed FEAR MR Wele R FFHE vt ey, A7)
A 7S 7R AR FEA 2524 AlEe
2 IS vAA 2 A FAE 7 & US Aol
APAFAE] AE 83519 (Hardin, 1968; Olson, 1965;
Wenz, 1988), & Aollxs 2715414 71x]#3} o]elFEol4
T B S o)A msEA| el Aol AE FFE mE A
oz wyrh

o

Fd

I

Hia, o|E}E0)4 7hxlghe $730)40) 44 ke w2 2
olt},
Hib. o]ERe) 7hlge wgRAlelde] 44 Jakg o

4 Rele.

H2a. 715418 7HRe 8730140 31 9 v 3
o,

H2b, AZ1EAH 7R g RAISI 0] FH G v
3 Zolet,

AR Q) oA e FPEA S} mERAE BT TS
MELZ(Kim & Lee, 2019, Reimers et al., 2016; Webb et
al,, 2008), tre] AaAollA] 1] 71X HT} MRk AL
317 A o2 (mFwALl], By &2 FHAAAIF
gk Bl= 9 et A3 EATHLee & Min, 2019;
Sun & Yoon, 2018). AF5]A] 7EX7} wrEE AF, &2H AF
o] FujgFelA ZenYd /M AEEe F83 MFE AL
453 AthLee & Min, 2019; Sun & Yoon, 2018).

Sun and Yoon(2018)S] AolME X3HE AlFel ik &
H|xle] §2F LH)e]ae] 28 AE Z|u|Y A&
A2 S M= AoE UEREOH, Lee and Min(2019)
o] AFAME AR 719 Aol thgk AHRke] Bi=7t o)
ojzel Zuyd 7HA A&zl G JEFS rXE AL
2 JERITE Cheun and Park(2020)2] AollM = B &3]}
CSRE¥F 5 AAA 2Aeeat 3774 AUeeo] Ie] =
A7 A Bzl A FgS FE= A YeRth
old] wef, & AT AE A A oJ2e] 319 Q21 4
H|zpe] $g )23t ma-A| o) 4]o] & sd7Ige] AlFel
gt Zeu|d 7Hg AEowe] FS v o= Hkth

HF

H3. Zulke] @olAe 214 shaAIEe] Eelule) 74
Agelwe] 42 9 v Aol
. 2R wEEAAS 424 AAAES ey

4 Agelud] 31 9L A Aol

Ay

oY

-

i)

AZ1SAA 7S 71 AnjRke] 73, $o] TRl e E
e PRIt A4E ds BEskaA) IR Ji1E HE
o] Y& =& Aol SR T wite 4 rH(Griskevicius
et al,, 2010; Jeong & Lee, 2014). 2 EZ, FuljdiFol o
Mz A7k 23 1A H)go] YR Wol Ettal A7

£ ASelE 234 PrldEe B & IA, Adow

1S AT 5 Qe ofwl A1k R elele) 714
Ao WS B RO Yo,

N

A, oelF=ol A TIAIEE 7R anRREE Alo] opd Bt
A} o AL BEAE A AlFel 304 Hi=s A,
7170] ¥lg-& A= APt 2071 wsZell(Huh, 2011), AHS14
dele] vzl astrt AealA i vlel efsiAl vk
Ao AzhETt olell & ATelME AR A o @
o4, swAlel Aol ASAA T, oleF2l4 7]
3 ZEvly 71 AEel=E WA 4 gls Ao Hilt)

v

oo

Hsa. @49)418 oleleelq 7pxes Zejng) 74 A%
g vl Aol
HSb. =EEA|94 8 o]eleld Fx2st Zejue) 7 A

s

Heéa. S99 1548 78t Seud b A

Hob. =S BASN & 4713403 79t Zejele) 744 A

=S A Aol

4. A

4.1, o] ZEN Mol U FHYS
B e RS A 9, 7w, AE A
o), R 7 Agelw 24 A ATES B

2 Ao FAF el =g A 4 B Bst
ATh BE AR @A E (Likert) 58 HEo o] 7}
Atk1: A8 23R odth~5: vl g}, B AFelXE &
g ol 8t daglol A&How fAH= il A
3 7RI R Aelskar, dale] 7lEe] He Wl weh A
715 R ol (@R 89l S 89S Hsisith
ANFAA 7RIS Aol g 22 7S 7, ARSA
BHE T84 B Aol 7IHE Folake 1A AdeR 3
oo, olelrel3 A Ee 94 B
™, ERIAl #AS 2k ol wigjsks Al 7t
oAt HUA AldoE Ao

Kahle(1983), Kong(2010), Jeong(2010), Lee(2010)2] I+5
HEo g2 2 AT SATTE NEsien, AS4AA vt
A 3, ool TR 3R, F R FoE XS S
HeE AT A7ISAE TEEY] AR Aok
< F83Ity, AR AR F8sity, <FnRIREaL 4
= A2 Fasitholn, oeFe]%] 7 Ee Adrte il
Ae Faslth, vI5olu e &&7ke Fasith, A%

|

N

o ol

o] oHge FasitbE MEEgo] AR

s o] 2lo|gh AHIAES] SAEA ] sk A7t A== A
o519, ol &3] Y8l Kim(2010), Jang(1996)2] 17-
o] RIS o)F AH] o218 UERE WE-S Farsle], &
Aol BA $A 2 Bdsle] sEgom FAIL. AR
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AALE, gl gsiEol grpE g3t

s EAe) Aol 719 FAHBA & =Fol o
29 =5 A oA A7t AR AHosisirt. ol& s,
P72l Antil(1984), Dickson(2001), Rudell(2006)2] A
FHarste], 2H|RRe] ALE]A 7)ol gk A 7ke Hrkehke A
2 B A7 g 4 2 Basle] sEgke g A
i & ol heoldl Az A 2A|
gefgith, b= HLElA A A AEshe 719 AF
2 TSR] ¥g Zlolth, OF Ax AYGY =54 HIE
gk AR FA7E Qhofok gk, = ARA Aol Q=
AZGA A HEZ] Rl AnRleA gl FE7t
oJlem s, U= ofF AlZ Aol EAIA HlA=
ol sl A4 gcholtt.

zZanY 718 AE orE AHR) AEY 7RE ¢lRst
3, AR 23ksle] 7S A& =2 Aot} Dickson
(1999)2] ATF-E wEro g 27 7EX]9] oFA|IF] A1EHY
oj2lo] HigEl AFolFH 1Y o Friste] A& oAt
UEAE XT3 32z PN FA1AU HAEE
& A7} 29rde] AR|Fo] Tref ALEA AUS TR A
sk W79 AFolErd, Ashks 119E o AET oAt
7F AUy, A7t 2vkde] SAaAIFe] ek RIsARI
WHoZ AAEACH, FAshs 119S o AT orpt A
FU7LY, 247t 2Rk e HAAIFe] T 33 mEdg oA
AN, Ashe 139E o AES Grt dsuzbrelnt.
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2, 77), AR AG) Azl

FREAT. 224

R | 5 o R4
AR A= 1P F48 F71E5 A8l 5898 WA
A BEE AuEE, A 462%2778), 94 53.8%(323%)

d
HEZE= 2000 19.5%(117%), 30t 29%
(17479), 40t 22%(1327), 50t 16%(96™), 60Tl 13.5%(819)
otk AFAE A& 65.16%((3917), 7712} 213 34.8%(209
oz BEFATH IS A 44.0%(264%)0) 7FE Bk
A, 2 o E AWKAEA 18.0%(108%), HEA/AT+Y
11.0% (66%8), B A A 8222 7.09%(427), A9A 6.7%(40
W), ALFH 4.7%(28%), 52 4.7%(28% )= EXHS]
th. FE e Ui olio] 71.83%E 7 Bken, usel
I EY ol 20.0%(120%), TR &Y 2 o]t 4.16%
(251), 718t 0.66%(4%) =02 et 4 ¢ £Y42 100
THA mIRE 5.2%((31%), 1005+ ©]/d~20058Hd PIRF 10.3%(62
W), 2008H ©]7d~3005+ w|¥E 17.2%(103%8), 3005+ o)F

~400%H] WY 10.5%(637), 400%HY o] Ad~500%H) Wl gt
12%(7278), 5002+ o] 4~6008Hd w|wh 11.7%(70%)0.2 BE
=t
Likert 58 A& AME-3l] 54302, PLS-SEM2| g4
7} mdo] E7 EAo)E Smart PLS 3.0 TEIHS AREF)]
t}. FE2EWF (Bootstrapping) 71HS o185t AE H f
o) 7AZES APt PLS-SEMOIXE HA 5,0008] o)) A
S Neske AL dAskal 917] ol (Hair et al, 2017;
Seo, 2019), ¥ A= o]o] we} 500089 AEHS

5.1. HY@e| HE U EIY 24
PLSTERY B4 B3l /M AFS HAsh] Ao 53

ofh

Ir

p<0l FFAX BAHSRE Foslly, UrAe SHESS
B p<001 =0l FAZHCE o3t T3, FaEas
ZHAVE)S] M7 61~7302 ety E3HE % (CR)2)
Qe 82~89% e, FFEFFAL WA B Ve
£ 53k Zo® UERTh

eI S #21st7] 98, Formell and Larcker(1981)2]
131 S|, Henseler et al.(2015)°] AAE =S Hrpr|&
Q1 HTMT(heterotrait-monotrait ratio of correlations) %<
AME-31] H718IEKTable 2). 7N ZAHES2] AVEA R 3kol
U2 ARl AAlrETt S 7ol el o] i
HAekal & = JEd(Formell & Larcker, 1981), ¥ 72
7t AANRFES AVEAIFZ Zhol 7804 86 Atolo] Hxa)
R, T FAHGeRe] AR RTE 7] W] hdErd
e Rt 7108 HIMT 32 85HT)
HEPGA S ghugh o= yrised], ¥ A7 s 05004
A5 Alo|2 e, IEHEN e FRE AYSdch

NoogE e

)

52. =2 W}

PLS-SEMeIX 2R Rigka 0kl 01S B8 %7}
S| (Hair et al,, 2017), 2417} FEATE YARS] R
el 20 o)eld dl& Aol vlg- EHoF HriEo]
ok 2 A7) WAMSS] R R ay949=.09, Rvgzqeq=17,
Rsppoptanees=12)02, ATRY HollH =FEr|e]4o]
o =Agto] 172 HlwA Ee dEoz e, 37492
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Table 1. The result of confirmatory factor analysis
Construct Item Out.er AVE® CR’
loading
Self-realization is important. 79 748"
Egocentric value s 71 .82
Social achievement is important. .88 11.37
Altruistic value A smooth interpersonal relationship is important. 78 3‘40::’t 70 3
Family or group belonging is important. 90 420
I think purchasing eco-friendly clothing is about realizing social responsibility. .77~ 24.88""
When purchasing clothes, the environmental impact is also considered. 82 33.38""
Envirénmental I think buying several clothes for one season should be restrained by thinking 20 741" 66 88
CONSCIOUSNESS  about environmental problems. ’ ’
Buy clothing products that are environmentally harmless, even if they are a little g5 44,96
expensive. ’ ’
The sale of products made through child labor shall be prohibited. 78 3036
I will not buy products from companies that act responsibly to employees. .79 27.48""
Labo'r issue There should be government regulations to protect workers in the clothing 7 287" 61 86
CONSCIOUSNESS  manufacturing industry. ' ’
I want clothes made by socially responsible manufacturers to have a trademark 78 2537""
that informs consumers. ) :
If the 20,000 won clothing is sold by a socially responsible company, are you xx
- .84 33.43
willing to pay 1,000 won more?
Willingness-to-pay If the 20,000 won clothing is environmentally friendly, would you be willing to an
. . .86 42.47 73 .89
premium price  pay 1,000 won more?
If the 20,000 won garment was manufactured in a fair working environment, wxx
L .87 47.24
would you be willing to pay 1,000 won more?
Ep< 001, **p<.01
a. AVE represents average variance extracted, b. CR represents composite reliability
Table 2. Assessment of discriminant validity
Fornell-larcker criterion Heterotrait-monotrait ratio(HTMT)
AV EV ENC LIC PREP AV EV ENC LIC PREP
AV 841° -
EV 260 834 426 -
ENC .093 064 .810 122 125 -
LIC 280 184 377 779 416 275 451 -
PREP .043 .007 268 293 .856 .086 .050 321 361 -
AV=Altruistic value, EV=Egocentric value, ENC=Environmental consciousness,
LIC=Labor issue consciousness, PREP=Willingness-to-pay premium price
a. Bold numbers mean square root of AVE for constructs.
b. Other numbers are the correlation estimates.
o ASATYe] 092 U AE YEO2 sk et 53 IS
Bel=Ey Ao o8] G5E Oe BF Py Y A, AREGNA oleeld st 471547 7t
=01, Qugrae =06, Quepiopanee==08)2 HERE, ol e B B3 ZAHZ7) bl A8 = 7RSS
Bl g 2L etk Wb © Ave] TEEYe A BT /K 9L A9E FAE 5 Itk PLS-SEMAHE F
e Ao FriEi e B4V eAE ERlet ko] HHGEA] e27] Wil (Hair et al., 2017), ++ 17l
7] $13] VIF(Variance Inflation Factor) A5E 1% A3}, = A AL Q8 ASAAE 7RI AlEtEE A
119914 2.08 Atelz Yk, 5344 A7 82 &l ofglrelA TN NAE = ARE 27 FEfste] st
skt k. 71 7=e] A3= Table 33} Fig. 29 2t}
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Table 3. Direct path coefficients for PLS-SEM

Direct path Path coefficient S.E. t Result
Hla AV—ENC .09 05 2.00 Accepted
HIb AV—LIC 29 .04 725" Accepted
H2a EV—ENC .06 .05 1.24 Rejected
H2b EV—LIC 18 05 4.05™ Accepted
H3 ENC—PREP 18 04 454" Accepted
H4 LIC—>PREP 23 05 496" Accepted

p<.001, Tp<01, p<.05

AV=Altruistic value, EV=Egocentric value, ENC=Environmental consciousness,

LIC=Lavor issue consciousness, PREP=Willingness-to-pay premium price

LIC

R?=.17

Solid line: Accepted

Dashed line: Rejected
Number: Path coefficient
Small number: Outer loading

Fig. 2. PLS-SEM result.

53.1. 733 AEA A o4
awjARe] ofelelF] TR el (5= .09, p<.05)F =
E2A422 (8= 29, p<.001)plA] EF HA FgS nx= Ao

o711 oo= T A—
2 ey, W, A1EAE e A1 avlde) 3,
=EwAIY (B =18, p<00)yZh= BA FF2 viFod,

Z_'
A= frolst | WAV I1EA] skt &M ot
ol 7o) FAEAS} EwA B fofsl oAt
UTh= & A7 A=, o9 7IXHH S92 71e]
FAE oF t=] AddAF(Huh, 2011; Schultz, 2002; Yang
et al, 2014)°] A¥E AX|gt}, WA, 271542 71X $
Aol tigt IAE et Yang et al.2014), Jeong and
Lee(2014)2] A+ Azel= hitels Az, B AFoMes =
71543 7R ES 7H AH|REe] ole AR A A o
FoAAMNE =FEA gsiA wAffP ZAoZ Uit A71%
AE 7] mEEA oA freldt FF AAE THE

Ao disl HEsA B dre o, AIsAA s
< 7H &MRRe] A9 &7] ARelA wRe FFo] Tk
T 333t 2A} she EA4Jo] 7] Wl (Griskevicius et al.,
2010), AF219] 95 AAIQ] BAHTR= 22 Q7] w9
HE o Al 717A ABZbslr] W&ol oleler A¥rt viet

77 LC2

.78

80 LC3
LC4

g, ol g Axe e 7%]4401 OJERFIARIA] AP
AR wat, ARB1E Q) o] tEA wlE 4 vk
AL AARH, Anizte] Y& FRIQl 7ixHd wet &g
Z2H] oo ZpolE HY T ke TR AFE AA|gH
Tt(Jeong & Lee, 2014; Jung & Cho, 2019; Yang & Park,
2012). 234402 714 Hla, Hlb, H2b= =AY, H2a
= 714= AT

2o o{)l

532. A1 Adelds ga)A AAAFe] Zene 7H
Azel=
A4 H fed HAAE] Zeng H A=
=.18)9} =T EA A FelH HHAF Zene] 14
A= (f= 23y BT p<001 FEolM frelsi A2 @
TR Ao vt 34 mERA S X
MRk ARRA A oj4o] BErE, ASH AYS
1—5— 71900] ARt WAAE, BRI AAAE, 34
TN Azd HAAFH 2 geld AR o
17101 F7H HEE BT gwg Hlux g & vk
olEl@ A A AFl e ey el A%

N

H‘\‘JrsL'mlm %
o poh N, o 3

N
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Table 4. Two-stage serial mediation analysis result

Direct effect

Indirect effect Total effect VAF Result
Path X—>Y M—Y

H5a AV—EC—PREP -.03 18 .02 -.01 .07 Rejected

H5b AV—LC—PREP -.03 23 07 .04 14 Rejected

Hé6a EV—EC—PREP —-.05 18 .01 —-.04 .06 Rejected

H6b EV—LC—PREP -.05 23 .04 -.00 12 Rejected
73 AFe Zemd 7H AE® 7k dAE ERIg A =EAF S e FuE EAE AN AV AR F
(Sun & Yoon, 2018)5 AA|3 FAlo B3} Zejn|Yd Totd At e, AejAeh JdRAE dlasles AR 2
7H ABL® e #AE AT A7 (Kim & Jung, 2018) 710l wet HA7GFH 2B BEA 7] o4e] a7y

£ AXeke FFA Aol ARHog, 14 H3F HAE
A=A

533, 7E3 ZEn 7H AEo= A A1 F
o oj2e] wizfEst

I EIERA, A1eAA)H 8 HaAEe] 2E
v 7HA AELel| ARE]A AQ] o)X (37 )4, =EEAl
olahye] wisl &35 HE3Ith(Table 4). Wil axE E2ls}
7] PLS-SEMeX &= FEXEES o|8sh= A& AAslaL
Aem, o]= Sobel testol] Hl3l O = 5o AHHE 7
e Aoz d#Ad JthHair et al, 2017). F=3F, VA
(Variance Account For) 7+ 80% oldo2 UePtS o
A7, 20% ol 80% olatd A9 & wiEt s
© 2 EU(Hair et al., 2017).
A, B Ao vzl #7393 mFEAe)4e] 2
FE|A] 9hgks A, AHE = folsA &2 AoE YR
U AT AQl8L(Zhao et al,, 2010), -] A
A wivigrt Bl 23] ¢koks 73, Wy 7H
EI7E FrojFolojor g RS dFoE i itk 7
25 YL 9= VAF glo] ZE A=A 20 Mo
Yehd, 72 &2 odAEe] v 7HE AEe=
Atelell AR A]l of2o] mX|= folgh i avE Rl
T Aty A og M Hsa, HSb, Héa, Hobe =T
717t=] A

o] njgoz B AFoMe 7T AEE Fe 94,
ARSlA AQlela) fEA AAAFe] Zend 7H AEe e
= BT B4 #AE /e R JERoY, AREE A
oajo] 7ixa} G214 sjAAEL =Y 71 AE =
AtelE wizfslE Aol disiMe S0 4 fiich

™ -

e

v
)

oY ml 2
vy

6.4 E
el G2lshes YA EE Sl 7ol

= A BlES AR 5 3, HRECAlE A-EE Tt
AL Agske ool ek 28y, A3E o sjdAEe]
E 1R, Aol 874 A=A,

=
<
>
:i
=
of
k>
)
il

o

Ak, ool & AFelME AHA Q1] WA FRIN 7Ex
AR ZQd oa]o] w2 feld HAAFe] FelEES got
Bz} ok AH|RR] 7R A7 EHE 7B ofele
o)A 7NFoE FEFom, ALSF A o4& o)Az
EEEAN g AEsEY. TdseRE 2 Al
o] =g 7Hg AB=E golur).

AR, 2vizte] 7iR|A AS)A F]Q] 02| AAE HolE
Az}, 2R|RRe] Zix|He]] wet $7o)AF FRA LA el A 73
2 Zpol7F UERTE. AM|Rke] oJelEe] A siR|HE 3739
I EEEA| Lo B HFH AAE Hel v, A%
A 7R A e gt FH JIFS mHE Ao
LERTE, ofelFolF] VIR 7F An|Rpe] 7B, o Al
of IS T, T ol TR 540] 7] Wi
ol (Loureiro & Lotade, 2004), o]oll 7]1215}e] 34 0) 23} i
Ao B JF AE TS
AR 7ARTe] A, A=
o) EEEAA Y P AAE JHtE A2 ARS T
AATE.

H|zke] ARSI A o)1) )3} mEA|
22 &84 AAAE] 2w 71 AEE9t
THRE ZOoE e S04 A<
o] AS|H A o]Alo] =E4E YA A
b 23} 7S A8 oAt =4 vepdtia & 4 9l
AR, 2u|Rpe] 7ExE &84 s AAES] 2Evd 7 A
EOE Alo]E AL A oj2e] miyfE = UeA 2 7k
39S Yol A}, B =T EA AL An|Re] 71|
Az} geld WAAFe] Zen9d 7 Agok AlelE Wil
slA] e 7o' vEhgt
AR A Fobelrls S7HAQ1 AnR v 7199 o
1S $IF2 sk A52< AR AlazelA] Wslsled, x) AL
1l

o2

o> 1>

B

>

AA o] BAE sk 471 #e] vA" AR ws)
3l QUTHBelz & Peattie, 2009). |23k Akaze] WslE <ls)
H|Z} Aol A= ARSI ZQlel it B4lo] FoiskAl =
AN Z 7Ex, 187 Bl=, 2137 AEake] A
S AurE A37F IYPEL Ath(Follows & Jobber, 2000;
Shaw et al., 2000). ¥ A+ FE3} o3 T2 Wk so], =+
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0 2RSS o anzte]l WA 49l ] The
AR A9 |43 FrlalE-e Yol s,

£ 7ol AnE B, 2nzje] TP wet A8
9 o49] SeiAe) SRl mEEAleldo] teAl wa
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ANAAYEE A AAH oY A e
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il oS <,
olEfrel g TR 712N FHe] B wmEEA| o)A
3 44 g P wATE Ae 27 AR 4 B
A= 7V ol tRY ARA wEEAR 1 2
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el A&7hsHS ERslE BFRAS =ERA
= when) mEElojo} sl A, TEF SR
Fo w=EEARGE BARA te) FPH0 APE
o3|
H

2 AomA PN EFEANS BT ATEOEN,
213 A Are e ATk st 9ort
Atk AFA SHqA] 2 Ao AAS o Pk d)
2RIAES A 7 o] FERs vEE A9 g
EAAEA 7RE AEsle e Holi gtk £ A
A ko 7I]de] 218, AR AYA nA" A=RS Y
skt Qo] AHIRES] ALS)E AQ) o]2]o] FuljgFo R o
o= shie] Fadh Welow $8E & IS AR &
g, ATe] AHE vEeE HMA7|P9ES CSR mHAIY A=
TAF AL ARSIE Y o)do] e AMIRIES ARYAIA &
o 28]z} A1) TRl wal A WA E ddslof
& Fart g Bl

B A7) AFE v Aok 94, B AFeM s A
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£ At e, d) ARBle] Au|Rke] six|E-e Kt
tgsl] Wigel], FEATME 2HRke] WAEI1E Bt Al
alele] mdg 74T Fart oS Zlelth X4, £ A
e ZEvYd 7 AEoxe] 4 3o Dickson(1999),
Kim and Lee(2019) 52 975 Farsted AHgovt, Al
gh=o] Biel AREe] 71 AEE g Rtk
w7l 7t g & qdrh & AFeME Bok AAH
oARZAL S AX T ARl Se AR HEE Hdslok
g Fart o
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