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Examining the cruise passengers’ autobiographical memory triggers based on memory
theory : Interdisciplinary approach on the theory of scarcity
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Abstract

The objectives of this study were: (1) to examine the triggers of cruise passengers’ autobiographical
memory, (2) to investigate the influence of autobiographical memory on nostalgia and future visit intention,
and (3) test the moderating role of hiatus in the relationship between nostalgia and future visit intention.
Based on a literature review, the five factors of cruise experience were derived: ‘relaxation’, ‘learning’,
‘people’, ‘family relation’, and ‘fitness.” During the model development process, the nine hypotheses were
established on the basis of theoretical relationships among constructs. To empirically test the proposed
model, an online survey was carried out with tourists in the United States who have taken a cruise trip
more than 6 months ago. According to the results of the survey, 366 copies were collected and utilized
for structural equation modelling. Consequently, it was found that four factors of cruise experiences
(relaxation, learning, family relation, and fitness) have a positive impact on autobiographical memory, while
one cruise experience (people) has a negative impact. Moreover, it was revealed that autobiographical
memory positively influences nostalgia and future visit intention. Nostalgia also has a positive impact on
future visit intention. Furthermore, the moderating effect of hiatus was supported. These findings provide a
deeper theoretical and managerial understanding of the cruise industry.
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JlH0I22 &2 S8t ARE SUE2 NNEA IS SELIIM S50 28 A
| Cmise |
Experiences
Learning u
@ Autol\b;li:r;glroar;;hical Fure Vi
Relation
Nostalgia
Figure 1. Proposed Model
Olet 20| 2ol J1o g4l g 0 o1 ZE0l st J|¥e =AEXIE &
e Aoz mast daAR(Pine & M3 ote =S ZHGHAH CHECHReisenw
Gilmore, 1998; Oh et al., 2007; Kim, 2010; itz et al., 2004). &, A0 CHEE D2 &
Kim, 2014; Kang et al., 2016; &&& - 22l Moz o= dz0 ZEs 0IXID|ST sttt
Al 20lEH, 2016)E EUE ARXNAS HE (Nelson, 1993; Hyman, 2000). 7|0t S AE
2 dFX SS9 MMEH I Fet= 0] Aot ST 2to| 2tH= Ll HIAE =
Z A0let =28 £ QUCL 0lol ek &4, bh off 2SE0 2tCHHolbrook, 1993; Lehto et
=, MEZ2 AIEE Btlie A, OS2, 29 al., 2004; Sierra & McQuitty, 2007; Kim,
50K 22X HE2 98X SHE IUAEH 2010; Kang et al., 2016, OIS0 - HLS - 2
J|oi0 Rol8t 9s2 0|8 A T Cf D, 2016). WA 2 dAR0AME AR
St 22 JtdE dEoIL Ji, S AEXO0H DIichg=olT 2Ho] Fakaty
Ol CHotol 31t 201 Jtde &EHoIRICH
SIS 1(H1) - BAE JIAEE J/190 2
95t ZE= 0/ 20/CF SIS 6(HB) - TAES J/9E A8
SIIKE 2(H2) - HEE JAHEE J190) =7 Ot =eet Z&s U/
olat &= O/F 20/CF 20/,
S2IIE 3(H3) - MEE AIEE SHIE 2 SIS 7(H7) - TAES J19E2 0/HEZ
AT J190] F9/at & o= 725t FEE U/
&= 0/& 20/C4 210/,
IS 4(H4) - JISE2HE TAEE T190) IS 8(HS) + =AEX0ME OIHEZE9E
793t Zats U/& 0/LH ol Reet g3t 0/F 2
SIS 5(HE) - 21AE JAEE TG0 2 o1},
S/t G2 0/& 20/CE
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2HINEE g8t A4F/ZE S0l H6tH o 52 2IHE 58 HI(1=F3d JZX 2LCi~
=2 JIXE F= Z&0| JAlk= sl4d 0120 5=012 JZCHE ALEol0 SEOIACH
et QI2t2 AIZH0| E28 5242 J|120l M
L0 U= WA ZEO GH0 slads & 3. N2AX U 2Agy
DA S0 SAEXI0NE YMECHs A2 00} o oTgMe HSEAHS HEH0 XA
ZStCHCialdini, 2001). 8, Al2tel 82 = FEEON HSXAS J2xBS
IS BBE SHEL BF =8A822 IS 2 Xl 6JHE Ol&0l X S0IXYe 22E
OtAl Bt=CHTaylor & Konrad, 1980; Stern, QAO2 B19ICH 0|2 93l 20174 82 o4
1992). 0l Bige=Z THESIHKIL AlIZEXD} SE 2017 102 3UNK| 22101 TAS Fa
=% 278 OEASERll S22 0= 3 G0 sensan ey azxpas e
22X SMSO| LAHTIOR S HE 20| I NE 00| FSALII S mes &
of= FE S 018 sser agswor Al =, 0l AFMZEZ20 “0oll"et) tige st SEXR
(Hwang & Hyun, 2013). 2t & AR0AM= Sol [j2 H202 FHE A JCE 0L
L AETIONR OlHE22/E 2t0] ZHH0IA THE! T = 40730 SURIF G2X GBS =
SRR L ey —= X0ich & Xl 6IHE OlA0| TUCID Hotdew, O =
SOREEE B~ =< oL E54E SES MRS 366H2 SHS AS
EAM9 K5 HE0Z AIZGIYUL 2 AR0A
AR Y RO A/J/f/‘f i =8E Aze= SHEA IHIIKIC!I SPSS 21.02t
o DiegES AMOS 21.08 01256t ZAoIUCH =L
2NN ZESHE L oo mumol =x2 motE Sd B
- (frequency analysis)2 &5t L, SHEF2
MZIESt BIHEE i“&'SDI L1510 Cronbach's a
2. 5¥8=9| 74 H4E 5l EOIE QOIZA(CFA; confirmatory
2 H39 2 EINEN SFE=S2 AF factor analysis)2 AAIGIACE £t PXHUHADH
T2t BRIt 28 dYARE HIECZ 2 24(SEM: structural equation modelling)S =&t
HEJALL J2X FJE2 5A(485), tis(4s ol0] HPR2EOl MEtLQ ARIEE ASoIN
=), MZ222 AMES otlle A@BEs), =2 Ch. OIXIZez XHSUE &oloh| Ao TS
(38s), HL(B&=)2 5JIK 22 YT LS AAIGHACH
AL, 2t LOIg =Fotle == Huang &
Hsu(2010)2 EEE7E &S0ttt JMNEA
JI9e =Hole 6&=E2 Haryanto, Moutinho, R
& Coeho(2016)2] ¢0A 0|8 =X2a2 =aEh
0I5, L=ALIX0E =Hole 4852
Sierra & McQuitty i

(2007)21 AR0IA, OIcH
O|TE =ZF5t= 3&=2 Leong et al.(2015) = Aol ol2= 22X 36629 o
HAIAUM AI=RE =22 HEoI0. 22 53 FEHSHE EHS AHBH(KTable 1> &X),
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J|0|22 &&2 St A2X S2E9 UAEE I QEIIH =50 28 AR
HYo J d4(B2.5%)2 HIg0l o4 HiSS =88t &% & ‘The cruise experie
(47.5%)E0H =1, AEUE 300H(41.5%)IF A nce has made me more knowledgeable.’ 1t
oz QUL ASES $25,000~$39,999(1 TUAER J|2ol =FHES F The cruise
6.9%)2F $40,000~%$54,999(16.9%)2 HI=0| company's logo is unique.’2t ‘The cruise
HY =Uon, OIE2 8H0I(71.9%)2 AR} company is a well-known brand.'E HI2IEt &
M HUCH W =2 289H L= 4890 O 22 XEHOZ AI=OIRICH
5t2 EYSH JR(63.4%)0t AL+E KIS SOOI QOIEAM 2HO| ML X+E AT
UACH, &HE HE= JIE(B1.4%)9 HIE0| 2 2, x2=820.137(df=296, p<.001), x2/df=
& =UCH A2 3AF(68.0%)2 HIEO0| 2.771, RMR=.049, RMSEA=.070, CFI=.924,
MY =ACH, 19 S0to] H7 (adzsE= 2 IFI=.925, TU=.91022 2E &G XxJl S
~43|(58.7%)JF MY LUCH HE HAEI|IES OtESIH =01y RIEA &
ol HEgke RO Hez  EHOGAUCTH
= X = Byrne, 200
2. BFHCO NIE U BTy (Byme 2000,
ot (o]fe] XN OIDpAL(
o oophe 2 osdlEo oA s8ez 28 Q019 UWH L2A(internal
o iy ; consistency)2 LIEIUE AIZISE #Qlot)| 2
(uni-dimensionality)2 &QI5t DX} &0IX 0l L IS
0 = [¢)
A2 MAGIRD. 24 21, gz <3 _Fx)ron = .
X
= SMC 2t2 =0I5t0f &Z2i0| LTtD UE
=2 HIoHACH
<Table 1> Profile of the sample (N=366)
Variables n % Variables n %
Male 192 52.5 High school graduate 87 238
Gender Education .
Female 174 475 level College or university graduate 232 634
20~29 83 227 Post-graduate 47 12.8
30~39 152 415 Single 147 402
Age 40~49 82 24 Marital Married 188 514
50~59 35 96 status Widowed 5 14
Over 60 14 3.8 Divorced 26 7.1
Under $25,000 28 7.7 Company employee 249 68.0
$25,000~$39,999 62 16.9 Business owner 24 6.6
$40,000~$54,999 62 16.9 Sales/service 45 123
$55,000 ~$69,999 60 16.4 ] Student 6 16
Income Occupation
$70,000~$84,999 55 15.0 Homemaker 12 33
$85,000~$99,999 33 9.0 Not currently employed 10 2.7
$100,000~$149,999 58 158 Retired 8 22
Over $150,000 8 22 Other 12 33
Caucasian 263 71.9 Once a year 92 25.1
) Hispanic/Latino 20 5.5 2 to 4 times 215 587
. Black/African-American 390 Travel 5 to 7 times 4 12
group frequency
Asian American 39 10.7 8 to 10 times 15 4.1
Other 11 29 11 or more times 3 0.8
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<Table 2> Results of confirmatory factor analysis

Construct and scale item StT®dlzed CR. p Cronbach’s
oading [od
Relaxation
During the cruise, I had a worry-free vacation. 803 17.183 .000
During the cruise, 1 felt I was well looked after. 791 16.830 .000 875
During the cruise, I gave my mind a rest. 783 16.603 .000 ’
The cruise trip was total relaxation. 822 - -
Learning
The cruise trip was a very interesting experience. 814 12.765 .000
Through the cruise trip, I discovered something new. 085 11.181 .000 759
1 enjoyed the scenery on the cruise. 649 - -
People
During the cruise, I met new people on the cruise ship. R 15392 .000
During the cruise, I talked to new and varied people. 919 15.658 .000 861
During the cruise, I met people with similar interests. 710 - -
Family Relation
The cruise trip brought my family/partner and me closer together. 912 17.626 .000
The cruise trip enhanced my relationship with my family/partner. 940 17931 .000 .895
During the cruise, I got to spend some quality time with my family/partner. 734 - -
Fitness
During the cruise, I got a healthy amount of exercise. 914 21.866 .000
During the cruise, I kept physically fit. 960 22.828 .000 923
During the cruise, I felt good after being physically active. 815 - -
Autobiographical memory
I was impressed with the cruise trip. 802 15.089 .000
I strongly remember the cruise trip. 752 14.104 .000 ol
The cruise trip was unforgettable memory to me. 738 13.825 .000 )
My family/friends were impressed with the cruise trip. 733 - -
Nostalgia
When I am reminded of the time period that I took the cruise trip, I long to revisit the era. 858 19.907 .000
Because 1 hqld the Ume period that I took the cruise trip in high regard, I want to be 898 21,265 000
part of that time period once again. o0
I would like to relieve the tiI'ne pe[iod that I took the cruise trip because those times 749 16310 000 '
are much happier than other trips in my life.
I wish I could retum to the time period that I took the cruise trip. 833 - -
Future visit intention
I think I will take the cruise trip again within two years. 740 14370 .000
I will take the cruise trip again even if the price goes up a little. 835 16.112 .000 835
The cruise company is my first choice when I plan a cruise travel in the future. 806 - -
dl2ie HE 20, SA2 875 Hig2 SEtddS SOIoHRUL. 2N ASEEdsS &0l
759, M22 AIgS Bl X2 861, IS gt 2, B SHE=9 RQIFotE= 649
H= .895, A2 923, MAMAE J|H2 841, ~.960 AROI9] gt= LIENRA), SHE R2AL=2
S AEXIOlE 902, DI2HE=eS= 8352 2 1.965(p<.001) OlA22 Z2E RISt +Z0IUY
S .7 0I&9 gt= LIEHH J2EE 2L Ch. &8t RE QQI9 HREMFZHAVE
1 DS CH average variance extracted)2 .582~.79322
d2ie HEe 08 HAZ #diiE eEd JIEXQ 5 0lael s B, 4HE A
£ o= Xl dF6D| Aol sEgdn ' %(CR; composite reliability)= .807~.9192 D
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1.000
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621
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1.000
533
(284)
598
(357)
298
(.088)
930
(:864)
601
(361)
560
(313)

<Table 3> Correlation matrix
Learning

1.000
785
(.616)
All
(.168)
521
(271)
261
(:068)
805
(.648)
587
(344)
624
(.389)
* Notes: AVE=average variance extracted, C.R.=composite reliability. Numbers in parentheses are the squared correlations.

Relaxation

CR.
910.
.842
.888
919
901
.898
901
.807

AVE
718
643
728
793
753
.688
696
582

Relaxation
Learning
People
Family Relation
Fitness
Autobiographical
memory
Nostalgia
Future Visit
Intention




<Table 4> Standardized parameter estimates for the structural model

Paths Staér;ganrlgged S.E. CR. p Hypothesis
HI Relaxation -  Aucplographical 352 064 4773 000%*  Supported
H2 Leamning - A“tor‘gje"r%{f‘rl;hical 533 150 5347 000%** Supported
H3 People - A“tor?jgr%{f‘rl;hical -1095 042 2172 030* Supported
H4  Family Relation ~ — Autoggn%ge;l;hical 199 049 4243 000%**  Supported
HS Fitness - Aucbiographical 074 026 209 036* Supported
Ho  Auchiographical -, Nostalgia 725 069 12701 .000**  Supported
ny  Auchiogaphical Fyture visit 485 102 6138 000"  Supported
HS Nostalgia - Future visit 283 080 3736 000"  Supported

*p < 05, *¥p < 001

Cruise
Experiences

@

3527

Autobiographical

Family
Relation

*p< .05, **p < 01, ¥*¥p<.001
Figure 2. Results of the proposed model
&g 2tel CI2HE L= IR0 199, 0742 Rolgt &
st 42 2ot O30t 2CH<Table 4> % s ¢ = UULL
Figure 2 &X). 32X & = F4, I8, Jt d2X 38 & M2
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EtH Otd 1, 2, 4, 52 C.R.=4.773(p<.001), C.R=-2.172(p<.05) 2
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More than 12 (N
CR.
1.758

<Table 5> The moderating effect of hiatus
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Path
Nostalgia — Future Visit Intention

**p < 01, **¥p < .001




01 PAYLRSES

p<.05).

= o2 Xl 64 O

l
=}

t

il
et}

ol AFX

=
=

1IN

2 g70A K
T
o At =

—

At
(=]

=.199, p<.001).

HE LEHICHB

A
1100
&0

ol
Rl
K0

4

40722 Kt

366

)
KD
<

AIGHH

<
]!
KA

oJ

M, M=

AFZ0IA
b

A

SAS0| A2Z0MN A
55

F

S
ef

s
=)

=

=
A of21CHn & % QUCH

0

AF X0

[ -

[—

0l

Htgez 2

40| TAEH

s=
=
=l

tCh.

ustd

S

.352, p<.001).

AAHE S HIAl

CHB

S|
=

o

0.

ol
=X
=

<lo
K

m

i0J
Y

A0
Y
Kt

10
R0

2|

=

ol 1t

[tetA AFE HAls 40
EEC = =N

ol =98 3=X ZEel 50t
.485, p<.001).

HE0IA

ool =elst Eefs OIXIH,

2 iRt

201 sZE2 JI90 S83RLZ NET
—

[—

=

.074, p<.05).
725, p<.001, B

FLAID

ALCH

E

INZARSES:

H

AI2I= 5JHKI2]
, K2l Alg, erel/311l |0

A
=

|.

o

5, dFX2E S0l M22 U= i
2

JH=ZAS 3

A

p<.001).
LHOll A

i)

tA =

[[e]
ol

ok

20 O

ol
0

HI

Ol
E

ulo

wo

.283, p<.001), O & &M

Ol XIC4(B

S|
=

2= X

A0 THESDERIS Al

2ol 2
SUE LIEHUCHAX?

[ )
=]

<+

ol
il

1]
5]
[z

o)

orof

22.058, p<.01).

or

ol
Ui

<o

110
0

ol
0

H

-

70
i)

3l
J

| TIAEA D190 01 THE

st Xl 60iE Ol

cl

<o

-157-



oo X o XH AWAMNS a8 KA RUWs ®ar<l 3 U A 80
ALRE S IS oy sy WK ;_AXWLD.E@__OT._@ olor ™ @ R~ T o :,_Dmm
- I - s - - =,
Ly e gy o onldss” zo oy W LSS Wk W
SmKmeZsdd TS us o W= =z 0 o ==
omilmssHL & _ n M T s R KIS = 0l ,
KI g% ok 2 KA maol _ _, R o3 . o3 D RN i R = &
. -3 N~ L d Fa) <00 =l <U
e g My —_ = M= 03 &5 e L O S ol o ®0 = ko S 1) &)
Mmooyt o @mg WEEHs " dRa KBRS ZTUHaks o - 23 g
R T s X 0 T N e R S w2 oLl Yo R Y
o s ms K2 ME A BOR A E B K ey SRS
Ko ™M= = — 0A - - er m IR o MRS =
= 1o 53 < K E! = = 0K o o o 2 RaI YRS o S
2RI _wmESE " plwsH D _owE M OF -mED KT H =D
T B * R 5 gXzT _s5RmK A omtmwsd e g U
— ujo T =502 = RS TR ) X
;_._ = Kl oA \__._ i RI _.A._ et 1o 1o _.A._ i __A_”_ = 70 EI RS " ao_l_l = oK
T W WH g xS Ssm gy o W= 30 E @M&._E._\),N_L_ﬂ_o_”@..__.ﬁmuo
SZ w0 Ty 5 g Imm o S A gD
r goamWmllamg,, 8, B3 B DSy D 0 80 g < IH
3 toy| KIr =5 moﬁ o) H = o w° M W_.“OE __.n__._M= %w E i w TS KHY TTRIMWHR T K=
iioJ 5 0 - o 7 —
A mologalgmwom2Y Epmw TR ) <F 80 =]
= L BRsaoag 5 ¢ KF K B
T 1 o e . O O/ o A I no n0 OF of
H Ol mcoTMa MMmORS TMMH=EMD3 o
D
o WS BHPMNRWsS AESE ST oTa il WO S ARSI R KW T
ar EbMou.m@o:Da._A.o _IE9%yﬂ/|owOJ|£|mmE=_E oz 0l gy © W =0~ o) I <l
~ — S Ok Jo ANR TSNS T R _R AP oM O g5 =~ S A _ W
a O Mo x IR g oS ® o Ema b M=o ©
o Uvog oo AT T B E X 0 g K oop ) I = ol jr o & ST Wm0 ot o=
T AR I R 57 O E DB 5 & p o "o =g — i~ O3
[ W © - -~ 5 = . 9 3 & o _ | @l = & o0 )] ol 20 MWD W W A
Rlio) oy & 5 KX X O @z a = = = ol - = H 2 'R 0 -
Bl 5 = 5 a8 O = o R AR LR wom ® X =S g M O
i D o M . RS = A o g R _s=z8 <X ~ W H
A oo 0o = WY LU BN R S Mmoo L w = 9w K _2xTmwas =%
o LW E RO W58 gl g - w o =< DA Ry e
K S e sl RAF-SIZSN o TR O g ®m o xo P
o B Z LW SR NpEagEWefaey e E 0wk oy
o = 5 I = 8 K. = i, = © = Kl . TR _ oS N Wm0 =~ o
P - =R EEEN%LHEM_%EETQO_EME_EDTE:_L,EML: JmmA_
W < zmb-—ol g<K2P?PaTz58 _zMzgl Ay RDE g O A0
on 2 _ye .o H oo O gy XAy o Qo AN TaRkld sz am RS oo
%0 @p_a 0o = =z .m0 - - = 1% % @ B R0 O 1o [ RIS Al ._.ﬂ, s _J|‘_ 20 WF K =) S o3
wo oo Ws=0oOmHogWwso SO m By oy = RBEST <KD
— RS W e 3 WS <+ 8 S Wol T koo 2 = & W oroo) b= | == S
o I 30 M me -8 A s Ssg2R0_SHWEOS O mms S
E._m w0 M,_oﬂl—i_. ] ok 0 _lemm.\u/m_lh_mll DA_l .E.._Old 7C._|._L|.rr_.*%._ 1 Ol ol
ar = N H < o I & 83 @ B = B2 0 ~ O ) o0 OF O B = O mw RO &4 7 33 [
~ o < W= o 00 o M Mic T o« ™Wio 80 X — W X AR OZU ) O W 35 o 10 ol & O

Stei7, 25(6), 73-86.

-158-



S0l 2HH 22X
SOl DIXl= K&
T, 24(6), 19-39.
(2016), 25T W49
o JHE oI, NS,
al.

(2004), A2XAN
=N

- Q017 (2011), CIXOIFY ZH0f
=2 SUE MECIXC QA0 W &
HI Xt JMOH sk A ERLCIKRIR

40
O
1]

=
0
HO

o Ola, M=, O

Ol

St&tsl kI, 17(4), 361-373.

OI8O - BYS - RED (2016), &2 DICIN
Of 2AZ2Mol THAEN I 242X
MeE o=l 0OIxls 9&, |Infor
mation Systems Review, 18(3),
51-71.

HEs - 2014 - 20IEH (2016), 22X 22
Il SYEE 25HA191= MEZEH

QA DEN) SACY 0IXle &0 2

o ZAZYKHHP, 28(1), 173-191.
H5|F - stald (2017), A2XAY =)0l
0l TH=20HI=0ll DIXl= HE,
4|% N0,

R 9=317.

23(4), 113-127.

Ajzen, 1. (1991), The theory of planned behavior,
Organizational ~ behavior &  human
decision processes, 50(2), 179-211.

Atkinson, R. C., & Shiffrin, R. M. (1968),
Human memory, A proposed system &
its control processes, Psychology of
learning & motivation, 2, 89-195.

Boswijk, A., Thijssen, T., & Peelen, E. (2007),
The experience economy, A new
perspective, Pearson Education.

Braun, K. A. (1999), Postexperience advertising
effects on consumer memory, Journal of

-159-

EEONEE=

rer
0x

e

Consumer Research, 25(4), 319-334.

B. M. (2001), Structural equation
modeling with AMOS, Basic concepts,
applications, & programming, Hillsdale,
NJ, Erlbaum.
Chandrashekaran, R., & Grewal,

Byrne,

D. (2003),

Assimilation of advertised reference
prices, the moderating role of
involvement, Journal of Retailing, 79(1),
53-62.

Chen, C. F., & Chen, F. S. (2010), Experience
quality, perceived value, satisfaction &
behavioral intentions for heritage tourists,
Tourism management, 31(1), 29-35.

Chen, C. F., & Tsai, D. (2007), How destination
image & evaluative factors affect
behavioral intentions?, Tourism
management, 28(4), 1115-1122.

Chua, B. L., Lee, S., Goh, B., & Han, H. (2015),
Impacts of cruise service quality & price

on vacationers’  cruise  experience,
Moderating role of price sensitivity,
International  Journal of  Hospitality

Management, 44, 131-145.

Cialdini, R. B. (2001), Influence, Science &
practice, 4th ed, Boston, Allyn & Bacon.

Clawson, M., & Knetsch, J. L. (1966), Economics
of Outdoor Recreation, Baltimore, Johns
Hopkins University Press.

Crompton, J. L. (1979), Motivations for pleasure

vacation, Annals of Tourism Research,

6(4), 408-424.

F. (1979), Yearning for yesterday, A

sociology of nostalgia, New York, Free

Press.

Haryanto, J. O., Moutinho, L., & Coelho, A.
(2016), Is brand loyalty really present in
the children's market? A comparative
study from Indonesia, Portugal, & Brazil,
Journal of Business Research, 69(10),
4020-4032.

Havlena, W. J., & Holak, S. L. (1991), “The
Good OIld Days”, Observations On
Nostalgia & Its Role In Consumer

Davis,



JleolEe

v

Jon
1o

Sgt AFX sHSe| UMEH I

o

Behavior, Advances in
research, 18(1), 323-329.

Hirsch, A. R. (1992), Nostalgia, a neuropsy
chiatric understanding, In, Sherry, J.,
Sternthal, ~ B.(Eds.),  Advances in
Consumer Research, 19, Association for
Consumer Research, Provo, UT, 390-395.

Holbrook, M. B. (1993), Nostalgia &
consumption preferences, Some emerging
patterns of consumer tastes, Journal of
Consumer research, 20(2), 245-256.

Holbrook, M. B., & Schindler, R. M. (1991),
Echoes of the dear departed past, Some
work in progress on nostalgia, ACR
North American Advances.

Holbrook, M. B., & Schindler, R. M. (1994),
Age, sex, & attitude toward the past as
predictors of consumers’ aesthetic tastes
for cultural products, Journal of
Marketing research, 412-422.

Hosany, S., & Witham, M. (2010), Dimensions of
cruisers’  experiences, satisfaction, &
intention to recommend, Journal of
Travel Research, 49(3), 351-364.

Huang, J., & Hsu, C. H. (2010), The impact of
customer-to-customer interaction on cruise
experience &  vacation  satisfaction,
Journal of Travel Research, 49(1), 79-92.

Hur, Y. K., & Adler, H. (2013), An exploratory
study of the propensity for South Koreans
to take cruises, Investigating Koreans'
perceptions of cruise ship travel,
International ~ Journal  of  Tourism
Research, 15(2), 171-183.

Hwang, J., & Hyun, S. S. (2013), The impact of
nostalgia triggers on emotional responses
& revisit intentions in luxury restaurants,
The moderating role of hiatus,
International  Journal of  Hospitality
Management, 33, 250-262.

Hyman, 1. (2000), Conversational remembering,
In Neisser, U, & Hyman, I(Eds.),
Memory observed, Remembering in
natural contexts(2nd ed., 457-471), New

consumer

SLIIH S&0 246

-160-

o1

York, Worth Publishers.
Hyun, S. S., & Han, H. (2015), Luxury cruise

travelers, Other customer perceptions,
Journal of Travel Research, 54(1),
107-121.

Hyun, S. S, & Kim, M. G. (2015), Negative
effects of perceived crowding on
travelers’ identification with cruise brand,
Journal of Travel & Tourism Marketing,
32(3), 241-259.

Kang, J., Manthiou, A., Kim, I, & Hyun, S. S.
(2016), Recollection of the sea cruise,
The role of cruise photos & other
passengers on the ship, Journal of Travel
& Tourism Marketing, 33(9), 1286-1308.

Kim, J. H. (2010), Determining the factors
affecting the memorable nature of travel
experiences, Journal of Travel & Tourism
Marketing, 27(8), 780-796.

Kim, J. H. (2014), The antecedents of memorable
tourism experiences, The development of
a scale to measure the destination
attributes  associated with memorable
experiences, Tourism management, 44,
34-45.

Kim, W. G., & Moon, Y. J. (2009), Customers’
cognitive, emotional, &  actionable
response to the servicescape, A test of
the moderating effect of the restaurant
type, International Journal of Hospitality
Management, 28(1), 144-156.

Lehto, X. Y., O’Leary, J. T., & Morrison, A. M.
(2004), The effect of prior experience on
vacation behavior, Annals of Tourism
Research, 31(4), 801-818.

Leong, A. M. W.,, Yeh, S. S, Hsiao, Y. C, &
Huan, T. C. T. (2015), Nostalgia as
travel motivation & its impact on tourists'
loyalty, Journal of Business Research,
68(1), 81-86.

Manfredo, M. J., Driver, B. L., & Tarrant, M. A.
(1996), Measuring leisure motivation, A
meta-analysis of the recreation experience
preference scales, Journal of Leisure



Research, 28(3), 188.

Moscardo, G. (1996), Tourist perspectives on
cruising, multidimensional scaling
analyses of cruising & other holiday
types, Journal of Tourism Studies, 7(2),
54.

Nelson, K. (1993), The psychological & social
origins of autobiographical ~memory,
Psychological science, 4(1), 7-14.

Oh, H., Fiore, A. M., & Jeoung, M. (2007),
Measuring experience economy concepts,
Tourism applications, Journal of Travel
Research, 46(2), 119-132.

Petrick, J. F. (2004), The roles of quality, value,
& satisfaction in predicting cruise
passengers’ behavioral intentions, Journal
of Travel Research, 42(4), 397-407.

Petrick, J. F., Tonner, C., & Quinn, C. (20006),
The utilization of critical incident
technique to examine cruise passengers’
repurchase intentions, Journal of Travel
Research, 44(3), 273-280.

Pine, B. J., & Gilmore, J. H. (1998), Welcome to
the  experience economy, Harvard
Business Review, 76, 97-105.

Qu, H, Kim, L. H, & Im, H. H. (2011), A
model of destination branding, Integrating
the concepts of the branding &
destination image, Tourism management,
32(3), 465-476.

Qu, H, & Ping, E. W. Y. (1999), A service
performance model of Hong Kong cruise
travelers’ motivation  factors &
satisfaction, Tourism management, 20(2),
237-244.

Raaijmakers, J. G., & Shiffrin, R. M. (1992),
Models for recall & recognition, Annual
review of psychology, 43(1), 205-234.

Reisenwitz, T. H., Iyer, R., & Cutler, B. (2004),
Nostalgia Advertising & the Influence of
Nostalgia Proneness, Marketing
Management Journal, 14(2), 55-66.

Sedikides, C., Wildschut, T., Armndt, J., &
Routledge, C. (2008), Nostalgia, Past,

EEONEE=

rer
0x

e

present, & future, Current Directions in
Psychological Science, 17(5), 304-307.

Sedikides, C., Wildschut, T., & Baden, D. (2004),
Nostalgia, conceptual issues & existential
functions, Handbook of experimental
existential psychology.

Shim, C., Kang, S., Kim, I, & Hyun, S. S.
(2017), Luxury-cruise travellers’ brand
community perception & its
consequences, Current Issues in Tourism,
20(14), 1489-1509.

Sierra, J. J., & McQuitty, S. (2007), Attitudes &
emotions as determinants of nostalgia
purchases, An application of social
identity theory, Journal of Marketing
Theory & Practice, 15(2), 99-112.

Stern, B. B. (1992), Historical & personal
nostalgia in advertising text, The fin de
siécle effect, Journal of Advertising,
21(4), 11-22.

Taylor, S. M., & Konrad, V. A. (1980), Scaling
dispositions toward the past, Environment
& Behavior, 12(3), 283-307.

Volo, S. (2010), Bloggers’ reported tourist
experiences, Their utility as a tourism
data source & their effect on prospective
tourists, Journal of Vacation Marketing,
16(4), 297-311.

Wildschut, T., Sedikides, C., Arndt, J, &
Routledge, C. (2006), Nostalgia, Content,
triggers, functions, Journal of Personality
& Social, In Social Psychology.

Zeithaml, V. A, Berry, L. L., & Parasuraman, A.
(1996), The behavioral consequences of
service quality, The Journal of Marketing,
31-46.

20184 O1€ 22¢
20184 02 02& 11Xt
20184 02& 17¢ =

20184 02& 192 =B
o| ©

KJ
T
@ 02 [

4 4 N
oo A

0x  ox

| =
o

=
=



J|H0IES &S St AFE sAHE2 MAEE J[Y FEIIA

=
CE0 2t g7 gad 0I22 SHZE H2E SaC=E

Examining the cruise passengers’ autobiographical memory triggers based on memory
theory : Interdisciplinary approach on the theory of scarcity
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(2) ARZ 20| MNP J|20 LALKI0L L DIHLRIASH DIXl= SEFS Trtsts O UCH
To, (3) ALRION DIHZRS 20l MM HESTHKIS MK EREDE LEHHEX
SOIGHIN GIRICH DS HIFOZ IRX SWo| RNV I Y 01N 22X B
2018 ‘FA, B, MEES ARS DUE 2, ST, AL O2 SEGIAUCL 0| 5K M3
Q01D RMEH J|of, =ALX0L 2/ DlHLRE A0 0IZN BHES HFOR ipils
SRUSIAC E3, HEBNKC ALK TR SNl SAPIEZ HAIGIC. = HT0IA He
€ pDSS AZHOZ 2AGH| Pt I2XZVVS o= X 6H 0140/ X S0IKAS 2
NE HACZ 2010l MBS AAIGHIC. TAZD, 288 36652 NES HIYOZ PEXYFAR
3 248 NS M)i8S BSAAC, BH2D, (1) ARX 3B 3 AM 4B, NSe), 2
2 32X U0 YAIH Il A0 2HHO YBS IHD, MEES AZS Bl A2 23
Hol QB2 DIMCL E3, () ARX Mo UMEH Jloje LAE*'mor 2 Dzl 2
Ho2 Q05 YHES DM, LALKI0 Al DIHLRASH SWHOR RO/ YHS OIHCH
DO (3) ALXIONR DIHLRAT AOIA HESIHS AR ZREBS LIEHICH
019 22 IPZDB EUZ 012X, ALHOl AINES HAIGHALC
A0 : HHER Jo, 32X 28, LAWK, OHLSAT, HESIKL| AR

-162-





