AbESHd X 37H 55(20194 10¥), ISSN 1226-6132
Journal of Product Research, Vol.37, No.5(October, 2019), 215~223

Hi=0f| ciet S|10] 7|=7(|4F M=A{H|A BE=0f O|x|= Hek
2 Al-o‘lo §A|OE

The Influence of Brand Commitment on Attitude and Satisfaction towards
Self-Service Technology: Focused on the Hotel Industry
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Due to an increasing diffusion of information and communication technologies (ICT), traditional services with manpower are being replaced by self-serviced
technologies. ICT-based self-services give great benefits not only for companies reduce labor costs, operational costs, and increasing productivity, but also for
consumers gain convenience in the process of service delivery. Thanks to these enhanced benefits for both sides, hotel industry is expanding their service-scape
accommodating self-service technologies in service touchpoint. The purpose of this study is to investigate major role of existing brand commitment toward

self-service and service satisfaction. The results provide empirical and managerial contributions beyond typical adoption research.
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